No. 547

LEGISLATIVE ASSEMBLY OF THE NORTHERN TERRITORY

WRITTEN QUESTION

Mrs Finocchiaro to the Minister for Business, Jobs and Training, Minister for
Agribusiness and Fisheries, Minister for Public Employment, Minister for Major
Events and Minister for Veterans’ Affairs — for all agencies falling under the
Ministers’ portfolios.

AGENCY ADMINISTRATION
Business, Jobs and
Training

Notes:

The following questions can be answered from existing Agency data as at
31 March 2023.

You have previously referred questions requiring a Whole of Government
response to the Minister responsible at a time that enables a response within
the same timeframe as the remainder of the questions.

Further, you have previously inserted the question at the beginning of each
answer.

My Office would appreciate these practices being continued.
STAFFING

1. a) Please advise the number of staff employed in the
following categories as at 31 March 2023:

Answer:

Category FTE Head NT-based Located
Count outside NT
(Actual)

1. Ongoing Full Time 536.06 549 541 8

2. Ongoing Part Time 40.13 55 54 1

3. Fixed Term Full Time 150.45 154 151 3

4. Fixed Term Part Time 11.79 17 17 0

5. Casual Contract 0.82 1 1 0

6. Executive Contract 40.5 41 41 0

Total 779.75 817 805 12




b) Please provide, for each of the six categories above:
the relevant position classifications and the number of staff
employed against each classification.

Answer:
Category Classification FTE FIEED C_:ount A LO(l)J(t::lit(?g
(Paid) based NT
1. Ongoing Full Time | AO2 1 1 1 0
AO3 17.9 18 18 0
AO4 52.09 53 53 0
AO5 36.85 37 37 0
AO6 97.4 99 98 1
AO7 70.58 73 72 1
EO3 1 1 1 0
P1 5 5 5 0
P2 17.85 18 18 0
P3 22.8 23 22 1
PH2 1 1 1 0
PH7 1 1 1 0
SAO1 63.3 66 63 3
SAO1X 1 1 1 0
SAO2 46.5 a7 45 2
SP1 25.39 26 26 0
SP2 12 12 12 0
T1 2 2 2 0
T2 12 12 12 0
T2R 1 1 1 0
T3 23.2 24 24 0
T4 14.5 16 16 0
T5 8 8 8 0
T6 2.7 4 4 0
Total 536.06 549 541 8
- Head NT- Loca_ted
Category Classification FTE Cou_nt based outside
(Paid) NT
2. Ongoing Part Time | AO1 0.57 1 1 0
AO2 0.68 1 1 0
AO3 2.39 3 3 0
AO4 4.64 6 6 0
AO5 2.26 3 3 0




- Head NT- Loca_ted
Category Classification FTE Cou_nt based outside
(Paid) NT
AO6 7.81 10 10 0
AQ7 4.1 5 4 1
P2 2.21 3 3 0
P3 4.75 6 6 0
SAO1 2.81 4 4 0
SAO2 2.99 4 4 0
SP1 0.78 1 1 0
SP2 0.23 1 1 0
T1 0.34 1 1 0
T3 2.95 4 4 0
T4 0.62 2 2 0
Total 40.13 55 54 1
Locate
Category Classification FTE He?gaci:é))um bg;d ou?sid
e NT
_?_i.nlj(lexed Term Full AO3 4.2 5 5 0
AO4 6 6 6 0
AO5 12 12 11 1
AO6 18 18 17 1
AO7 11 11 11 0
AQF3A 6 6 6 0
AQF4A 1 1 1 0
GRADT 3 3 3 0
P1 12 12 12 0
P2 13.5 14 14 0
P3 9.7 10 10 0
SAO1 4 4 4 0
SP1 3 3 3 0
SP2 4 4 3 1
T1 7.77 9 9 0
T2 18.8 19 19 0
T2R 1 1 1 0
T3 11.48 12 12 0
T4 4 4 4 0
Total 150.45 154 151 3




Category Classification FTE Head Count NT- | Located
(Paid) based | outside
NT
4. Fixed Term Full
Time AO2 0.16 1 1 0
AO6 1.83 3 3 0
AO7 1.70 2 2 0
P2 3.55 5 5 0
P3 2.25 3 3 0
SAO1 0.60 1 1 0
SP1 0.90 1 1 0
T1 0.80 1 1 0
Total 11.79 17 17 0
Category Classification FTE Head Count NT- Located
(Paid) based | outside
NT
5. Casual T2 0.82 1 1 0
Total 0.82 1 1 0
Category Classification FTE Head NT- Located
Count based | outside
(Paid) NT
6. Executive 0
Contract EO1C 14.50 15 15
EO2C 16.00 16 16 0
EO3C 5.00 5 5 0
EO4C 4.00 4 4 0
EO6C 1.00 1 1 0
Total 40.50 41 41 0

c) Wherethere is a difference between FTE and Headcount (Actual),
please provide an explanation for the difference, including any
reasons for use of part-time and casual positions within the overall
workforce profile.

Answer:

Full Time Equivalent (FTE) = the proportion of an employee’s salary payment to that

of an equipment full-time employee in any given fortnight.
Paid Headcount = Headcount is the count of physical people, so a part-time person
would be count as one.

The NT Government provides opportunities for employees to balance the demands
of work with the needs of family and general health and wellbeing. Flexible work
practices are used in the Northern Territory Public Service to attract and retain
employees. Flexible work arrangements can include flexibility in relation to an
employee’s hours of work, or mode of employment such as part-time and leave.




2. Please advise the number of staff held against the following
categories as at 31 March 2023:

Answer:

Category Number

Resigned 72

Made Redundant 1

Terminated 1

Unattached 43

Classified Redeployee 0
Supernumerary 134 (including 20 which are flagged as

unattached)

3. Please advise the number of staff who identify as Aboriginal and
Torres Strait Islander as at 31 March 2023.

Answer:

A whole of government response to Question 3 will be provided by the Office of the
Commissioner for Public Employment.

4. (a) Please advise the number of Frontline staff as FTE as at 31
March 2023 and as a percentage of the Agency total employment.

Answer:

Although many of our roles interface directly with clients/public, we do not distinguish
these roles as ‘frontline service’ delivery.

(b) Please advise how the Agency determines which staff fall under
the category of Frontline.

Answer:

Although many of our roles interface directly with clients/public, we do not distinguish
these roles as ‘frontline service’ delivery.

5. Please advise how many staff have been engaged through labour
hire, employment agency arrangements and/or consultancy
contracts, for what purpose, for what duration and at what cost as at
31 March 2023.

Answer:
Number | Purpose Duration Cost
Engaged
1 Tourism Business Service and |December 2022 — $20,605
project support March 2023




6. Please advise how manylocums have been employed, for what
purpose, for what duration and at what cost as at 31 March 2023.
Please use the table format presented below for your response.

Answer:
Not applicable.

7. (a) How many positions were advertised during the period 1 July 2022 to
31 March 2023?

Answer:
7(a) 1 July 2022 to 31 March 2023
Positions advertised 322

(b) Ofthetotal number advertised in 7(a), how many positions had
Special Measures applied?

Answer:
7(b) 1 July 2021 to 31 March 2022
Positions advertised with Special 316
Measures applied

(c) Please break down the levels of positions that had Special
Measures applied.

Answer:
7(c)
Classification Level Total Positions

Advertised

Administrative Officer 3 9
Administrative Officer 4 23
Administrative Officer 4, Administrative Officer 5 1
Administrative Officer 5 24
Administrative Officer 6 45
Administrative Officer 6, Administrative Officer 7 1
Administrative Officer 7 47
Executive Contract Officer 1 5
Executive Contract Officer 1, Senior Administrative 2
Officer 2
Executive Contract Officer 2 3
Professional 1 6
Professional 1, Professional 2 5
Professional 2 14
Professional 3 20
Senior Administrative Officer 1 38
Senior Administrative Officer 2 15
Senior Professional Officer 1 14
Senior Professional Officer 1, Senior Professional 2
Officer 2
Senior Professional Officer 2 6




Technical 1 2
Technical 2 13
Technical 2, Technical 3 1
Technical 3 14
Technical 4 4
Technical 5 1
Technical 6 1
Total 316

(d) How many positions that had Special Measures applied were
not able to be filled against these requirements during this
period and required contract or backfilling arrangements?

Answer:

Most NT Government agencies have implemented special measures
arrangements across the whole agency or for some roles. The process for
positions that are advertised with special measures is to consider special
measures applicants first; if no special measures applicants apply, or no
special measures applicants are considered suitable, recruitment panels may
assess all other applicants’ suitability for the role.

OUTSOURCING

8. (a) For the period 1 July 2022 to 31 March 2023, detail any
decision(s) to outsource, contract out or privatise functions that
have traditionally been carried out by the Agency.

Answer:

The Department has entered into a grant agreement with the Aboriginal Sea
Company (ASC) to deliver the Aboriginal Fishing Mentor Program on behalf of NTG.
The ASC was established in February 2022 through the Blue Mud Bay
Implementation plan with the purpose of supporting Aboriginal participation in the NT
seafood industry. The department has developed the Aboriginal Fishing Mentor
Program for over 10 years and delivers on-country training and mentoring on
sustainable commercial fishing practices to Aboriginal people in remote
communities. The transition of the program to the ASC supports with the strategic
intent of the organisation and aligns with the principles of the Local Decision Making
Framework by empowering an Aboriginal organisation to deliver targeted services to
Aboriginal people. The grant period commenced in March 2023 and expires June
2024. The value of the grant is $80,000 in 2022-23 and $242,000 in 2023-24.

(b) Is consideration being given to outsource, contract-out or
privatise in financial year 2023/247? If so, provide details.

Answer:
Yes, Aboriginal Fishing Mentor Program grant is $242,000 in 2023/24



LEGAL EXPENSES

9. What has been the expenditure on legal advice or related expenses

for the period 1 July 2022 to 31 March 2023? Provide details on:

(@) The matter(s) (designate which are finalised and which ongoing)
(b) The amount paid by matter
(c) The amount paid to each outside legal firm or barrister engaged

Answer:
Legal Provider Details Am(g)unt Status
Legal advice regarding the proposed
environmental regulatory framework: 2 624 Ongoing
Ashurst Australia | Mining Management Act 2001 '
Legal representation for the National onaoin
Native Title Tribunal (NNTT) 1,500 going
Legal advice regarding Benefit Sharing
Deed negotiations under the Biological 4,086 Ongoing
Bowden Resources Act '
McCormack Research and provide legal advice
Lawyers & regarding a non-compliant Incorporated 804 Finalised
Advisers Association
Statutory management of an Ongoing
association 19,034
Legal services for a court case 8.070 Ongoing
Chad Jacobi - . . :
Legal advice regarding a Responsible onaoin
Gambling Code of Practice 9,950 going
Advice regarding WorkerConnect: L
Clayton Utz uWorkin agreement 11,470 Finalised
Legal advice regarding commercial Finalised
tender negotiations process 4,152
ngal advice regarding a new General Finalised
License 2,436
E:ozens Johansen Legal advice regarding a contract terms inalised
awyers and conditions 2,826 Finalise
Legal review of new agreement and
constitution for the NTWANT Drought Finalised
Hub 4,473
Legal advice regarding a possible
Erin Longbottom | appeal for a decision handed down in onaoin
QC the National Native Title Tribunal 8,000 going
(NNTT)
Finlaysons Legal services regarding the Rum Ongoing
Jungle Rehabilitation Project 62,797
. Legal policy advice regarding offences o
Fiona Hardy relating to the Petroleum Act 29,950 Finalised
Holding Redlich Legal services for grant agreement 3.464 Finalised
(Trust Account) Prepare Screen Territory Production Finalised
Investment Agreement 2,850




Amount

Legal Provider Details $) Status
Prepare Screen Territory Production Finalised
Investment Agreement 6,000
Prepare Screen Territory Production Finalised
Investment Agreement 4,350
Hutton McCarthy | Legal advice and representation 14.953 Ongoing
Legal advice regarding breach of o
tra?jemark ) ) 3,515 Finalised
Legal services regarding transfer of Ongoing
assets agreement 2,500
Legal services regarding transfer of onaoin
vested property agreement 1,676 going
Business name renewals 2.297 Ongoing
Domain name renewal 31,662 | Ongoing
HWL Ebsworth Trade mark legal advice Ongoing
Lawyers i : 4,575
Legal advice regarding Deed of Ongoing
Association Arrangement 1,720
NTBE trademark monitoring services 1,804 Ongoing
Quarterly trademark monitoring report 10,984 Ongoing
Trademark applications 6,900 Ongoing
Trademark renewal monitoring report 4932 Ongoing
:_”t'gn Australia Pty Debt recovery fees 840 Finalised
JKW Law Legal services to review and prepare Finalised
Practice sponsorship agreement template 2,430
Johnson Winter & Large scale solar legal advice Ongoing
Slattery 241,183
Legal services regarding prosecution for Finalised
offences under the Animal Welfare Act 28,625
Legal services regarding prosecution for onaoin
Jonathan Martyn | offences under the Animal Welfare Act 1,000 going
Bortoli Legal services regarding prosecution for Ongoing
offences under the Livestock Act 3,250
Legal advice regarding breaches of Finalised
mining and sacred sites legislation 3,850
Legal advice regarding NT Recycling
Modernisation Fund (NT RMF) funding 3168 Ongoing
agreements '
Legal services to draft deed poll of Finalised
Karen confidentiality 708
Christopher Legal services regarding deeds of
variation for current funding Finalised
1,330
arrangements
Legal advice on business grant program Ongoing
Terms & Conditions and 24,168
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Amount

Legal Provider Details $) Status
compliance/due diligence
Legal advice on Business Innovation Onaoin
Program Terms & Conditions 3,780 going
Merit Partners Pty | Statutory management of an Onaoin
Ltd association 2,700 going
Legal advice regarding a mining site 3.857 Ongoing
Legal advice regarding possible owner
reimbursement costs under Banana Ongoing
26,383
Freckle program
Legal advice regarding possible owner
reimbursement costs under Citrus 40 Finalised
Canker program
Legal advice regarding the Migration
Innovation NT (MINT) program 999 Finalised
agreement
. : Legal advice and preparation of
w;nteérzlllson documents for the Remote Power 29.133 Ongoing
Wy Supply (RPSS) Project '
Legal advice surrounding the status of a
Well Operations Management Plan Finalised
S 3,326
when a title is transferred
Legal advice regarding agreement 12.640 Ongoing
Legal advice regarding Petroleum Act
amendments for beneficial use of 1096 Finalised
appraisal gas '
Legal advice regarding administrative
responsibility for well operations and 13.887 Finalised
environmental management plans '
Nitra Kidson Legal services for a court case 2 400 Ongoing
Office of the
Parliamentary Instrument drafting services Ongoing
10,500
Counsel
Paul Howard Legal advice and professional services o
4 . Finalised
Crean for interview 3,700
Seaton Legal Pty | Legal advice AEMC Retailer of Last onaoin
Ltd Resort (RoLR) Scheme 48,060 going
Legal advice on the NT Electricity Finalised
Market Gateway review 13,320
Stephen Lloyd Legal services for a court case 100,585 Ongoing
Surya . ,
Palaniappan Legal services for a court case 106,136 Ongoing
Legal advice on S43 in the Mining :
Tom Anderson Management Act 3.938 Ongoing
Ward Keller Pty .
Ltd Debt recovery fees 45 Ongoing
Total 972,729
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PROCUREMENT / CONSULTANCIES

10. For the period 1 July 2022 to 31 March 2023, please detail
expenditure on each report and consultancy (excluding annual
reports) that have been obtained from outside the NTPS. For each
report/consultancy detail:

(@)
(b)
()
(d)

()

()
@)

Answer:

Purpose

Cost

Person or entity engaged

Whether the person or entity has their principal place of business in
the Northern Territory or elsewhere (if elsewhere, please provide the
address of the principal place of business of the person or entity)
Whether a report has been tabled in the Legislative Assembly as a
result of the report or consultancy

Outcomes or key performance indicators for the report or consultancy
Whether tenders or expressions of interest were invited prior to work
on the report or consultancy being undertaken

Expenditure on reports/consultancies (excluding annual reports) obtained outside the
NTPS between 1 July 2022 to 31 March 2023 for the Department of Industry,
Tourism and Trade consisted of:

11



(a) Purpose (b) Cost (c) Person/Entity (d) (d) (9) Tenders or
$) engaged Principal Principal | expressions of
place of place of interest were
business | business if | invited prior to
in the NT not NT work (Y/N)
(Y/N)
Production of workplace assessment report 11,055 | Accrete Pty Ltd Y N. Tier 1 quote
Undertake royalty modelling and analysis of
the Territory’s mineral royalty scheme 129,394 | Acil Allen N WA Y
Independent monitor review - McArthur
River Mine 452,563 | Advisian Pty Ltd N QLD Y
Develop a draft Agribusiness Strategy
document and facilitate stakeholder forums 8,840 | Advisory HQ Pty Ltd Y N. Tier 1 quote
Review of the Northern Territory
Government Procurement Framework and Arcblue Consulting (Aus)
Practice 140,236 | Pty Ltd N QLD Y
Provision of Organisational Review 27,200 | Atria Group Y Y
Australian Financial
Advice on accounting policy AASB 108 2,600 | Reporting Solutions Pty Ltd | N VIC N. Tier 1 quote
Development of on-line DITT induction
training modules 30,386 | Captovate Pty Ltd Y Y
Regional Tourism Organisation (RTO)
review for Visitor Information Centre
partnership agreements 19,584 | Centred Solutions Pty Ltd | Y Y
Independent investigation 25,407 | Centred Solutions Pty Ltd | Y Y
CJ Consulting HR
Conduct review of organisational structure 3,335 | Solutions Pty Ltd Y N. Tier 1 quote
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(a) Purpose (b) Cost (c) Person/Entity (d) (d) (9) Tenders or
$) engaged Principal Principal | expressions of
place of place of interest were
business | business if | invited prior to
in the NT not NT work (Y/N)
(Y/N)
Develop a guidance document to advise on
standard approaches to stock assessments
within Australia 12,000 | David Charles Smith N TAS N. Tier 1 quote
Economic valuation of the maritime,
agribusiness, minerals, oil and gas Deloitte Access Economics
industries 9,240 | Pty Ltd Y Y
Business process and customer journey
mapping for Liquor, Racing & Gaming 16,380 | Deloitte Private Y Y
Economic Impact of International Education
and Training in the NT from 2021 until 2023 33,195 | Deloitte Private Y Y
Tourism 2030 Strategy review 45,170 | Deloitte Private Y Y
Deloitte Tax Services Pty
Develop regional drought resilience plans 107,448 | Ltd Y Y
Drafting the new legislation for the
Petroleum Act Amendments 92,080 | Dennis, Richard N SA Y
Provision of Remote Power System
Technical advice 85,061 | Ekistica Pty. Ltd Y Y
Remote community engagement and advice
for the Remote Power Strategy 14,203 | Ekistica Pty. Ltd Y Y
EPC Technologies Pty.
Renewable Energy Hub governance 216,353 | Ltd. N WA Y
Provision of departmental review 90,000 | Ernst & Young Y Y
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(a) Purpose (b) Cost (c) Person/Entity (d) (d) (9) Tenders or
$) engaged Principal Principal | expressions of
place of place of interest were
business | business if | invited prior to
in the NT not NT work (Y/N)
(Y/N)
Feasibility assessment of value add
opportunities across the Northern Territory
agribusiness sector 101,900 | GHD Pty Ltd Y Y
Delivery of Grants Management Framework 1,125 | Hatch Solutions Pty Ltd Y N. Tier 1 quote
Evaluate effectiveness of organisational
alignment 15,400 | Hatch Solutions Pty Ltd Y Y
Re-validation and refinement of DITT Grants
Framework and Delivery Model 4,500 | Hatch Solutions Pty Ltd Y N. Tier 1 quote
Develop a strategic business plan & activity
map 4,050 | Hill Professional Services | Y N. Tier 1 quote
Interim review and advice on developing of
a new application process 7,125 | Hill Professional Services | Y N. Tier 1 quote
Delivery of Locally Derived Water Quality
Objectives (LDWQQ's) for the Rum Jungle
rehabilitation project 104,363 | Hydrobiology Qld Pty Ltd N QLD Y
Environmental approvals for Rum Jungle
Project 13,050 | JBS&G Australia Pty Ltd Y N. Tier 1 quote
Ongoing consultancy to support the
maintenance of the Northern Territory
National Electricity Reforms 51,631 | Jodi Smith N ACT Y
Project advisory for Rum Jungle Project 52,075 | JTAA Pty Ltd N QLD Y
Project risk register for Rum Jungle Project 27,336 | JTAA Pty Ltd N QLD Y

14



(a) Purpose (b) Cost (c) Person/Entity (d) (d) (9) Tenders or
$) engaged Principal Principal | expressions of
place of place of interest were
business | business if | invited prior to
in the NT not NT work (Y/N)
(Y/N)
Market analysis for potential
accommodation developments in Katherine,
Nhulunbuy and Tennant Creek 9,388 | KPMG Australia Y Y
Development of a new Sustainable Tourism
Toolkit 49,000 | KPMG Australia Y Y
Development of processes and procedures
for Petroleum regulators 12,570 | KPMG Australia Y Y
Branch organisational review 119,511 | KPMG Australia Y Y
Assessment of suitable land for the
establishment of an agricultural precinct KSI Land And Water
associated with the AROWS project 9,600 | Planning Y N. Tier 1 quote
Review of Smarter Business Solutions
program 5,940 | KSM Advisory Y N. Tier 1 quote
Provide advice and ecosystem development
for the esports project 750 | Larrikin Interactive Y N. Tier 1 quote
Evaluate the Trade Support Scheme
program 8,005 | Merit Partners Pty Ltd Y Y
Provide engineering advice on an optimal
approach to the Darwin Renewable Energy
Hub 388,287 | Merz Consultancy Pty Ltd | N WA Y
Develop a new Screen Territory strategic
plan 11,364 | Nous Group Pty. Ltd. Y N. Tier 1 quote
Provision of business process review 23,045 | Nous Group Pty. Ltd. Y Y
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(a) Purpose (b) Cost (c) Person/Entity (d) (d) (9) Tenders or
$) engaged Principal Principal | expressions of
place of place of interest were
business | business if | invited prior to
in the NT not NT work (Y/N)
(Y/N)
Darwin base, Southeast Asia airline routes Pacific Aviation Consulting
feasibility study 14,525 | Pty Ltd N NSW N. Tier 1 quote
Market analysis and projections for the
viability of a DRW-CGK (Jakarta) aviation Pacific Aviation Consulting
route 7,738 | Pty Ltd N NSW N. Tier 1 quote
Gathering of evidence regarding owner
reimbursement costs under the National
Banana Freckle Response 2,700 | Patricia Flannery Y N. Tier 1 quote
Pricewaterhousecoopers
Develop detailed business case for Remote Consulting (Australia) Pty
Power System Strategy 148,863 | Limited Y Y
To undertake a scoping study into the
commercial development of wastewater Pricewaterhousecoopers
treatment facilities in the Beetaloo Sub- Consulting (Australia) Pty
basin 95,397 | Limited Y Y
Development of reconciliation action plan 32,580 | Rikki McCallum Y Y
Draft NTG submission to the Employment Salli Cohen Consulting Pty
White Paper 4,379 | Ltd Y N. Tier 1 quote
Climate change modelling for Rum Jungle
Project 107,890 | SLR Consulting Pty Ltd Y Y
Mount Ebenezer Site Investigation 12,320 | SLR Consulting Pty Ltd Y Y
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(a) Purpose (b) Cost (c) Person/Entity (d) (d) (9) Tenders or
$) engaged Principal Principal | expressions of
place of place of interest were
business | business if | invited prior to
in the NT not NT work (Y/N)
(Y/N)
Develop a report to include
recommendations for a data migration and SRA Information
then undertake the migration 19,380 | Technology Pty Ltd Y Y
Undertake a gateway review ahead of
progressing to the next stages of the NT
Electricity Market (NTEM) Priority Reform
Program 44,800 | Steve Edwell Consulting N WA Y
Deliver draft Migration Strategy 13,591 | TMH Advisory Y N. Tier 1 quote
Masterplan for Visitor Services - Newcastle
Waters 18,243 | TRC Tourism Pty Ltd N NSW Y
Project schedule for Rum Jungle Project 200,016 | Turner & Townsend Thinc | Y Y
Total
3,314,165
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11. Please advise the number of contracts awarded to business entities
with a principal place of business in the NT and outside the NT for
the period 1 July 2022 to 31 March 2023 as follows:

Answer:
Number in the NT Number outside of the NT
39 32

12. For each of the contracts awarded to business entities with a
principal place of business outside of the Northern Territory, please
advise the selection criteria on the applicable contract or tender.

Answer:
Contract Business Entity Address
22-0450 Talk2 Media & Events Pty Ltd | Southbank, VIC
as trustee for Talk2 Media &
Events Unit Trust
22-0699 SAXTON SPEAKERS MELBOURNE, VIC
BUREAU PTY LTD
22-0809 Contentstack Inc. SAN FRANCISCO,
CALIFORNIA, USA
22-0815 Intrepid Geoscience BRIGHTON, VIC
22-0846 EQUIFAX AUSTRALIA PTY NORTH SYDNEY,
LTD NSW
22-1009 Stuart Wright Pte Ltd WEST PERTH, WA
22-1048 Perth Expo Hire BELMONT, WA
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Contract Business Entity Address
22-1217 GET SKILLED ACCESS PTY | MELBOURNE, VIC
LTD
NS22- Mira Geoscience WESTMOUNT,
0377 QUEBEC, CANADA
NS22- CATCHLOG TRADING PTY. | CAIRNS CITY, QLD
0452 LTD.
NS22- Hexagon Geospatial MELBOURNE, VIC
0488
NS22- Bentley Systems DUBLIN, IRELAND
0506 International Limited
NS22- EXPERTISE EVENTS PTY. | SYDNEY, NSW
0508 LIMITED
NS22- Tourism Australia SYDNEY, NSW
0509
NS22- MICROMINE PTY LTD NEDLANDS WA
0516
NS22- AUSTRALIAN PETROLEUM | CANBERRA
0521 PRODUCTION & CENTRAL, ACT
EXPLORATION
ASSOCIATION LIMITED
NS22- The trustee for Amanda NOOSA HEADS, QLD
0533 Stevens Discretionary Trust
NS22- UWORKIN PTY LTD BRISBANE CITY,
0543 QLD
NS23- Sitecore Australia Pty Limited | SYDNEY, NSW
0021
NS23- Hexagon Geospatial MELBOURNE, VIC
0033
Q22-0134 | MERZ CONSULTANCY PTY | PERTH, WA
LTD
Q22-0222 | ArcBlue Consulting (Aus) Pty | BRISBANE, QLD

Ltd as the Trustee for Arcblue
Consulting Trust
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Contract Business Entity Address
Q22-0230 | The University of Queensland | ST LUCIA, QLD
Q22-0232 | JTAA Pty Ltd trading as BRISBANE, QLD

JukesTodd
Q22-0236 | JTAA Pty Ltd trading as BRISBANE, QLD
JukesTodd
Q22-0296 | The University of Queensland | ST LUCIA, QLD
Q22-0391 | Bush AgriBusiness Pty Ltd WITHCOTT, QLD
Q22-0410 | Interesting Solutions Pty Ltd | COFFS HARBOUR,
NSW
RJP-0004 | Robertson GeoConsultants VANCOUVER,
Inc. BRITISH COLUMBIA,
CANADA
D22-0117 | Balance Advertising & Collingwood , VIC
Marketing Pty Ltd ( part of
panel contract)
Q22-0413 | KINRICH Pty Ltd Melbourne, VIC

Sensigent LLC

Baldwin Park,
CALIFORNIA,
USA
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13. For Tier 3, Tier 4 and Tier 5 procurement activities, how many public
tenders were advertised during the period 1 July 2022 to 31 March
20237

Answer:

Tier

No. of Procurement
Activities

Tier 3

Tier 4

Tier 5

||

Total

13

14. For Tier 3, Tier 4 and Tier 5 procurement activities, how many
contracts or tenders were awarded without undertaking a public
tender process during the period 1 July 2022 to 31 March 20237

Answer:
No. of Procurement
Tier Activities
Tier 3 16
Tier 4 2
Tier 5 0
Total 18

15. For each instance identified in the question above, where a public
guotation process was not undertaken, including for those with a
Certificate of Exemption:

(@)
(b)
()

(d)
(e)

What is the description of the goods and services contracted?
What is the value of the goods and services contracted?

What was the reason for not using the public tender process or
for requiring a Certificate of Exemption?

Who recommended the course of action in ¢) above?

Who approved the course of action in c) above?
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Answer:

Description of Goods and Services (a) Awarde Reason for Exemption (c) Who Approved by (e)
d value recommende
(b) d course of
$ action (d)
Renewal of Licence for Electronic Logbook Sole supplier due to patent, copyright or N/A Deputy Chief Executive Officer
Software for NT Fisheries for 36 Months 132,000 | other exclusive rights Agriculture, Fisheries and
Biosecurity
Renewal of GeoSoft Montaj Software Licence for Limited suppliers due to technical N/A A/Chief Executive Officer
. 19,104 .
a Period of 12 Months requirements
Provision of Farm Business Resilience Program 193000 Charles Darwin University Partnership N/A Senior Executive Director
' Agreement Agriculture
The provision of a WorkerConnect platform for a Limited suppliers due to technical N/A Deputy Chief Executive Officer
. 177,650 . :
Period of 12 Months requirements Business and Workforce
Roper Valley Iron Ore Project Wet Season Protection of public morals, order or safety N/A Chief Executive Officer
S 428,395
Stabilisation Works
Alice Springs - 2022 Brolga Northern Territory ASCC is the only suitable indoor air- N/A Executive Director Industry
Tourism Awards Gala Event 96,881 | conditioned venue in Alice Springs that can Development
accommodate the needs of this gala dinner
Provision of Secondary Prospectivity of Mine Limited suppliers due to technical N/A Senior Executive Director NT
: 128,767 . .
Waste Project requirements Geological Survey
Darwin - Provision of Risk Management Support Limited suppliers due to technical N/A Senior Executive Director
Services for a Period of 60 Months 361,317 | requirements Mines
Rum Jungle Mine Rehabilitation - Provision of Limited suppliers due to technical N/A Senior Executive Director
Project Advisory Services for a Period of 36 495,000 | requirements Mines
Months
Katherine - Provision of Cleaning Services to the 6.2E6 - Reason for alternative procurement: N/A Senior Executive Director
Katherine Research Station for a Period of 12 where it is confirmed a limited or sole supply Agriculture
Months 80363 market exists. Previous procurement
' undertaken (Q22-0042), Awarded Contractor
unable to meet Contract requirements.
Contract was rescinded.
Northern Territory Vocational Education and Additional supply from original supplier N/A Deputy Chief Executive Officer
Training Data Portal - ICT Maintenance Contract 336,732 Business and Workforce

for a Period of 36 Months
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Description of Goods and Services (a) Awarde Reason for Exemption (c) Who Approved by (e)
d value recommende
(b) d course of
$ action (d)
Alice Springs - Provision of Venue, Catering and Limited suppliers due to technical N/A Director Regional Geoscience
Audio Visual for the Annual Geoscience 119,173 | requirements
Exploration Seminar (AGES)
Provision of 2D and 3D Interpretation of the Limited suppliers due to technical N/A Senior Executive Director NT
Burnside Area, Pine Creek Orogen 277,222 | requirements Geological Survey
Provision of Removal, Disposal and Extreme urgency N/A Deputy Chief Executive Officer
Decontamination for the National Banana Freckle 73,700 Agriculture, Fisheries and
Emergency Response for a Period of 12 Months Biosecurity
Darwin - Provision of Digital Development Limited suppliers due to technical N/A Deputy Chief Executive Officer
Services for a Period of 12 Months 262,020 | requirements Tourism, Services and
Hospitality

Darwin - Provision of Hydrogeological and Additional supply from original supplier N/A Executive Director Rum Jungle
Geochemical Advice to the Rum Jungle Project 63,300
team for a Period of 12 Months
Batchelor - Provision of Suitable Borrow Pit Limited suppliers due to technical N/A A/Chief Executive Officer
Material to Rum Jungle Rehabilitation Project for a | 1,380,000 | requirements
Period of 60 Months
Early Contractor Involvement Phase One - Rum Procurement Exemption under the N/A Deputy Chief Executive Officer
Jungle Rehabilitation Stage 3 - Provision of Water 750.000 Procurement Act 1995 for the Stage 3 Rum Mining and Energy

Remediation and Pit Backfill Services

Jungle Rehabilitation Project - MIN REF:
2022/0549-NSM approved on 06/09/2022
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16. Please advise the total number of NTG Corporate Credit Cards within
the Agency, including the position titles and levels of the staff
holding the corporate credit cards for the purchase of goods and/or
services as at 31 March 2023.

Answer:

At 31 March 2023 there were 205 credit card holders in the Department of
Industry, Tourism and Trade

No of
Actual Classification Code positions

CHIEF EXECUTIVE EO6C
EXECUTIVE ASSISTANT AO6
FINANCE OFFICER AO4
FINANCIAL ACCOUNTING OFFICER AO4
SENIOR EXECUTIVE ASSISTANT AO5
SNR EXECUTIVE DIRECTOR NTGS EO3C
D/CEO MINING & ENERGY EO4C
EXECUTIVE ASSISTANT AO4
SNR EXECUTIVE DIRECTOR MINES EO3C
PROJECT OFFICER SP2
EXECUTIVE DIRECTOR MINING OPER EO2C
MINING OFFICER SP1
MANAGER MINING TEAM A/SP SP1
ENVIRONMENTAL OFFICER P1
SENIOR TECHNICAL OFFICER T3
LAND ACCESS PROJ OFF, MINERALS AO6
SENIOR PROJECT OFFICER AO6
SENIOR ENVIRONMENTAL ADVISOR SP1
HLTH SAFETY&ENVIRONMENT OFFICE P3
SENIOR PROJECT ADMINISTRATOR AO7
EXECUTIVE OFFICER AO6
MANAGER GOVERNANCE & SECURITES SAO1
PROJECT OFFICER AO5
MANAGER, INDIGENOUS ENGAGEMENT SAO1
ABORIGINAL ENGAGEMENT OFFICER AO6
BUSINESS SUPPORT OFFICER AO4
LIBRARY TECHNICIAN AO3
MANAGER CORE FACILITIES T4
ASST MANAGER CORE FACILITIES T3
DIRECTOR REGIONAL GEOSCIENCE SAO2
MGR BASEMENT GEOSCIENCE SP1
MANAGER BASIN GEOSCIENCE SP1
BUSINESS MANAGER,ENRGY DIVISON AO6
EXECUTIVE ASSISTANT AO4




No of

Actual Classification Code positions
SENIOR EXECUTIVE ASSISTANT AO4
SENIOR ENGINEER SP1
SNR DIR PETROLEUM OPERATIONS EO2C
DIR REMOTE POWER SYSTEMS EO1C
NT BUILD REGISTRAR EO1C
SENIOR FEILD OFFICER AO7
FIELD OFFICER AO5
GEN MANAGER BUS & WORKFORCE EO3C
BUSINESS MANAGER AOG6
EXEC DIR TERR ENGAGE & DEL EO2C
WORKFORCE DEVELOPMENT OFFICER AO7
PROJECT OFFICER AO5
BUSINESS & LICENSING OFFICER AO5
CUSTOMER SERVICE OFFICER T/C AO3
DIRECTOR MIGRATION SAO2
EXECUTIVE ASSISTANT AO4
SUPERNUMERARY AO6
PROJECT OFFICER AO6
PRINCIPAL OCC LICENSING OFFICR AO7
SNR COMPLIANCE OFFICER AO6
BUSINESS MANAGER AOG6
ADMINISTRATIVE SUPPORT OFFICER AO4
SENIOR COMMUNICATIONS OFFICER AOG6
EVENT OFFICER AO5
MANAGER EXECUTIVE SERVICES SAO1
DCE TOURISM & HOSPITALITY EO4C
EXECUTIVE OFFICER AQ7
EXECUTIVE ASSISTANT AO4
EXECUTIVE SERVICES OFF (ASP) AO4
PROJECT OFFICER AO5
DIRECTOR STUDY NT SAO2
SENIOR PROJECT OFFICER AQ7
SENIOR PROJECT OFFICER AO7
BUSINESS OFFICER AO4
BUSINESS SUPPORT OFFICER AO3
EXEC DIR INDUSTRY DEVELOP EO2C
TOURISM PLANNING OFFICER NORTH AO5
SENIOR GRANTS OFFICER AOG6
SENIOR DIR AVIATION & STRAT EO1C
DIRECTOR ABORIGINAL TOURISM SAO2
DIRECTOR TOURISM REGIONS SAO2
TOURISM ENTERPRISE OFF NORTH AO6
TOURISM PLANNING OFF SOUTH AO5
ABORIGINAL TOURISM OFFICER AO4
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No of

Actual Classification Code positions
EXECUTIVE DIRECTOR MRKETING EO2C
TRADE & INDUSTRY MARKETING MGR SAO1
TRADE & IND MARKETING EXEC AO6
DISTRIBUTION COORDINATOR AO5
CAMPAIGN COORDINATOR AO4
PUBLIC RELATIONS MANAGER AO7
SOCIAL MEDIA COORDINATOR AO5
PR COORDINATOR AO4
DIRECTOR MARKETING SOLUTIONS SAO2
MGR INTERNATIONAL MARKETING SAO1
MANAGER WESTERN MARKETS SAO1
MANAGER EASTERN MARKETS AO7
INTERNATIONAL FAMIL COORDINATOR AO5
DIRECTOR BUSINESS EVENTS SAO2
BIDDING&GOVRNMNT RELATIONS MGR SAO1
BUSINESS DEV EXEC (SYD) AOG6
MARKETING EXECUTIVE AO6
PROJECTS & INDUSTRY EVENTS EXE AO6
PROJECT OFFICER AOG6
D/CHIEF EXEC AGRIC, FISH & DEF EO4C
DIR STRATEGY & INNOVATION SAO2
S/EXEC DIRECTOR FISHERIES EO3
SNR ADMIN OFFICER AOG6
CLIENT&CORP SUPPORT OFFICER AO4
LOGBOOK COORDINATOR AO3
SENIOR RESEARCH SCIENTIST P3
SENIOR RESEARCH SCIENTIST P3
FISHERIES OBSERVER P2
TECHNICAL MANAGER T6
SENIOR TECHNICAL OFFICER T5
FISHERIES RESEARCH TECHNICIAN T3
MARINE RANGER COORDINATOR AO6
DARWIN AQUACULTURE CENTRE MNGR T5
ABORIGINAL FISHING MENTOR T3
SENIOR AQUACULTURE TECHN T3
SNR AQUACULTURE TECHNICIAN T3
AQUACULTURE TECHNICIAN T2
SNR AQUACULT RESERCH SCIENTIST P3
AQUACULTURE RESEARCH SCIENTIST P2
ABORIGINAL TRAINING COORD AO6
MANAGER AQUATIC RESOURCE MGMT AQ7
PEARL & AQU BIO MGR AQ7
AQUATIC RESOURCE MANAGER AOG6
COMMUNICATIONS & ENGAGEMENT OF AO5
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No of

Actual Classification Code positions
AQUATIC RESOURCE MNGMT OFFICER AO5
SENIOR EXECUTIVE DIRECTOR AGRI EO3C
ADMINISTRATIVE OFFICER AO4
DIRECTOR PLANT INDUSTRIES SP2
EXEC OFFICER, PRMRY INDUSTRIES AO6
PROJECT OFFICER AO4
BUS SUPP OFFICER FARMS AO4
PRINCIPAL TECHNICAL OFFICER T5
TECHNICAL OFFICER T3
TECHNICAL OFFICER T2
TECHNICAL OFFICER T2
PRINCIPAL TECHNICAL OFFICER T5
CROPPING GROUP LEADER P3
FARMING SYSTEMS RESEARCH OFF'R P2
FORESTRY GROUP LEADER P2
SENIOR AGRONOMIST P3
EXTENSION OFFICER P1
EXTENSION OFFR,PLNT INDUSTRIES P1
EXTENSION OFFICER T3
PASTORAL EXTENSION OFFICER P1
PASTORAL TECHNICAL OFFICER T3
SENIOR RANGELAND SCIENTIST P3
SENIOR RANGELAND OFFICER P3
DIRECTOR LIVESTOCK INDUSTRIES SP2
SENIOR LIVESTOCK OFFICER P3
MANAGER - MARKET DEVELOPMENT SAO1
MANAGER AGRIBUSINESS INVEST SAO1
INDIGENOUS DEVELOPMENT OFFICER AO7
INDIGENOUS DEVELOPMENT OFFICER AQ7
EXECUTIVE OFFICER AO6
REGIONAL FARM MNGR - DARWIN T5
MANAGER DDRF T4
ASSISTANT FARM MANAGER T3
ASSISTANT MGR COASTAL PLN RF T3
DIRECTOR RESEARCH SUPPORT SP2
RESEARCH INFO PROJECT OFFICER AO4
FAC MGR-ARID ZN RSRCH INST FRM T4
BUSINESS SUPPORT OFFICER AO4
ADMINISTRATION OFFICER AO3
REGIONAL DIRECTOR SP2
PASTORAL PRODUCTION OFFICER P2
EXECUTIVE OFFICER AO6
FINANCE OFFICER AQO3
REGIONAL FARM MNGR - KATHERINE T5
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No of

Actual Classification Code positions
FAC MGR-VIC RIVER RSRCH STATN T4
ASSISTANT FARM MANAGER T3
ASSISTANT STATION MANAGER T3
BEEF CATTLE RESEARCH OFFICER P1
BUSINESS & FACILITIES MANAGER AO6
WORKS PROGRAMMING OFFICER AO5
ADMIN OFFICER AO4
REG LIVESTOCK BIOSECURITY OFF T4
REG LIVESTOCK BIOSECURITY OFF T4
REG LIVESTOCK BIOSECURITY OFF T4
MEAT INDUSTRY MANAGER T4
PRINCIPAL VET OFFICER SP2
DEPUTY CHIEF VETERINANY OFF SP2
REGIONAL VETERINARY OFFICER P3
CHIEF VETERINARY OFFICER EO1C
VIROLOGY TECHNICIAN T4
SENIOR TECHNICAL OFFICER T3
LIVESTOCK BIOSECURITY OFFICER T3
LIVESTOCK BIOSECURITY OFFICER T3
COMM ENGMT OFFICER T3
DEPUTY CHIEF PLANT HEALTH OFF SP2
CHIEF PLANT HEALTH OFFICER EO1C
TECHNICAL OFFICER T3
PRINCIPAL ENTOMOLOGIST SP1
ENTOMOLOGIST P2
APIARY & CROC TECHNICIAN T4
PLANT BIOSECURITY OFF A/SPRING T3
OPERATIONS MANAGER SP1
ADMIN OFFICER PLANT BIOSECURTY AO4
TECHNICAL OFFICER T3
PRNCIPL MOLECULAR SCIENT SP1
SENIOR PLANT PATHOLOGIST P2
MOLECULAR SCIENTIST P1
MOLECULAR SCIENTIST P1
MANAGER QUALITY SYSTEMS SP1
OPERATIONS MANAGER T4
MANAGER ANIMAL WELFARE AQ7
SNR ANIMAL WELFARE INSPECTOR AOG6
SNR ANIMAL WELFARE INSPECTOR AO6
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FOCUS GROUPS / POLLING / SURVEYS

For the period 1 July 2022 to 31 March 2023:

17. Please detail expenditure on opinion polls and focus groups, including costs and entities that conducted the work.

Refer Table — Answer to Question 17 — 19.

18. Detail all surveys undertaken in relation to the focus groups and opinion polls above, including their form, the cost
and the inducements that were provided to incentivise participation.

Refer Table — Answer to Question 17 — 19.

19. Please provide copies of each survey and the results of each survey.

Refer Table — Answer to Question 17 — 19.

Total expenditure on research, surveys and polling was $291,685 between 1 July 2022 to 31 March 2023, which was on par with prior

years.
Title Attachment |Provider Spend Form Incentive
#
Business Growth  |Nil NT Business $0 Online survey to participants No incentive
Program engagement
applicants (post-
completion)
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Title Attachment |Provider Spend Form Incentive
#
Aboriginal Nil NT Business $0 Online survey to participants No incentive
Business engagement
Development
Program Mid-
term Review
TED - NDIS Nil NT Business $0 Online survey to participants No incentive
Workshop Survey engagement
Tourism Nil Austrade $112,667 IVS/NVS survey Nil
Research SLA contribution.
Australia
Consumer Nil Tourism $65,000 An online survey of travellers from 14 Unknown since BDA
Demand Project Australia international markets as well as is  contracted by
through market Australian travellers. Total sample for Tourism Australia
research agency December 2022 was n=16,573
BDA Marketing
Planning
Accommodation Nil STR Global $6,254 Subscription N/A
Data
Short Term Letting |Nil AiIrDNA $8,861 Subscription N/A
Data
Attitudes to Industry|l McGregor Tan  [$4,540 Phone survey Online survey participants

development

Focus Group sessions

could enter monthly draw to

win a $200 prize.
Each focus group

participant was offered $80

PP
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Title Attachment |Provider Spend Form Incentive
#
Market 2 Instinct $94,364 A monthly online survey through a Small incentives offered
Tracking and market research panel (Dynata) for panel participants, in a
Survey Reason n=1000 of Australian residents. form of reward points per
An online deep dive survey of non- person per survey
considerers (respondents not towards a gift card.
considering the NT as a holiday Unable to disclose.
destination) n=3000, also using Dynata.
An online deep dive survey of non-
considerers (respondents not
considering the NT as a holiday
destination) n=3000, also using Dynata.
Quarterly 3aand 3b  |Strategic $753 Annual Online survey of tourism businesses. No incentive
Industry Research Subscription Conducted October 22 and January 23
sentiment Poll - Survey Monkey [for Survey conducted through Survey Monkey, All
and Tourism NT |Monkey other Surveys via CRM dynamics
CRM
dynamics
Platform
Recreational Fishing|4 Have you Say  [$0 Feedback collection No incentive
Development
Plan
Study NT 5 Survey Monkey |$0 Online survey and feedback to No incentive
International attendees of the event
Student Welcome
Reception
Study NT OBM 6 Survey Monkey |$0 Online survey No incentive
event
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Title

Attachment
H

Provider

Spend

Form

Incentive

Australasian
Oil and Gas
industry
delegation

7

Survey Monkey

$0

Online survey and feedback collection

No incentive

Biz Secure
post work
survey

Survey Monkey

$0

Online survey and feedback collection

No incentive

International
education and
training
delegation

Survey Monkey

Online survey and feedback collection

No incentive

Study NT Student
Ambassador
Program

10

Survey Monkey

$0

Online survey and feedback collection

No incentive

Study NT website -
agents

11

Survey Monkey

$0

Online survey and feedback collection

No incentive

Study NT website —
industry
stakeholders

12

Survey Monkey

$0

Online survey and feedback collection

No incentive

Study NT
professional
development: agent
engagement and
familiarisation tours

13

Survey Monkey

$0

Online survey and feedback collection

No incentive

NT Training Awards
— feedback survey

1l4a and 14b

Events Air

$0

Online survey, feedback collection

No incentive
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Title Attachment |Provider Spend Form Incentive
#
October 15a and 15b |[Events Air $0 Online survey, feedback collection for Airnorth travel package
Business whole event program valued at $4,464.18
Month 2022 -
Evaluation Survey
October 16 Events air $0 Online survey, feedback collection for No incentive
Business individual events
Month —
session
surveys
October 17 Events air $0 Online survey, feedback collection for No incentive
Business individual events
Month — event
partner surveys
Tourism Toward 18a and 18b |Events Air $0 Online survey, feedback collection No incentive

2030 — Feedback
Survey
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MCGREGOR TAN
Project No: 12200
DITT Attitudes to Industry Development COMMERCIAL
IN CONFIDENCE

VERSION 5
Sample: n=400 Northern Territory: Gen. Pop

Darwin, Palmerston, Litchfield (n=295)
Top End (n=5)

Central Australia (n=75)

Barkly (n=10)

Big Rivers (n=10)

East Arnhem (n=5)

Online methodology Online

Other information

Representative of Gender and Age 18+

Approximate length of survey 12 minutes depending on answers

Total questions: 15 1 screeners 7 demographics

Online introduction:
McGregor Tan is conducting a survey about industry growth and development in the NT and would
appreciate your opinion.

All completed surveys go into a draw for a chance to win $200 at the end of the month. You will
also be entered into our annual McGregor Tan cash draw of $1,000.

Participation in the survey is voluntary. McGregor Tan is an independent social and market research
company and complies with the Privacy Act. The concepts and the discussions in this survey
represent Confidential Information, by completing the survey you agree to maintain the
confidentiality of information disclosed during the survey and not disclose any of the contents to a
third party. We can assure you that all information given will remain confidential and we do not sell,
promote or endorse any product or service. Your details will only be used for research purposes and
will not be sold to any third party.

The first few questions are so we can achieve a good demographic spread of respondents.

*Questions in blue align with panel — do not change codes or question names

S1  Which region of the Northern Territory to you live in? (Show map)

Darwin, Palmerston and Litchfield

Top End, including Jabiru

East Arnhem region, including Nhulunbuy on the Gove Peninsula
Big Rivers region, including half of Katherine

Barkly region, including Tennant Creek

Central Australia, including Alice Springs

None of these

N o uswN R
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MCGREGOR TAN

RESEARCH. STRATEGY. SOLUTIONS.
D1 D2.....(Gender_MTR) Do you identify as... Select one

1. Male
2. Female
3. Non-binary / Gender fluid / Differently identify

D3  (Age) What year were you born? Enter a number

Hidden: Automatic recode into the following age groups

1. 18to 24 1998 to 2004

2. 25to 30 1992 to 1997

3. 31to 39 1983 to 1991

4. 40 to 54 1968 to 1982

5. 55to 64 1958 to 1967

6. 65+ 1922 to 1957
AWARENESS & SUPPORT

1. Thinking about the Northern Territory, what developments would you like to see by 20307?

(insert text box)

2. Are you aware of any NT Government initiatives to support the growth and development of
industry in the NT? (Industries such as agriculture, fisheries, hospitality, maritime, mining and
energy, and tourism.)

1. Yes
2. No
3. Don’t know / Not sure

3. To what extent do you support the growth and development of industry in the NT?

3
1 Notatall Somewhat 5 Strongly
support 2 support 4 support
Support growth and
development of industry in the 1 2 3 4 5
NT
4, To what extent do you support the growth and development of the following industries?
(rotate)
Rotate industries 3
1Notatall Somewhat 5 Strongly
support 2 support 4 support
Agriculture (livestock &
& . ( 1 2 3 4 5
horticulture)
Fisheries 1 2 3 4 5
Hospitality 1 2 3 4 5
Maritime 1 2 3 4 5
Mining and energy (minerals, gas
& gy ( & 1 2 3 4 5

and renewables)
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MCGREGOR TAN

RESEARCH. STRATEGY. SOLUTIONS

Tourism 1 2 3 4 5

SHOW TO ALL: NT Government established The Department of Industry, Tourism and Trade in
September 2020 to promote economic and industry development in the NT. The department is
supporting the government’s priority of achieving a $40 billion economy by 2030 through the growth
of sustainable and competitive industries.

The department supports a range of industries such as agriculture, fisheries, hospitality, maritime,
mining and energy, as well as tourism.

5. Which of the following industries should be the priority focus for growth and development?
(Select one, rotate)

1. Agriculture (livestock & horticulture)
2. Fisheries
3. Hospitality
4, Maritime
5. Mining and energy (minerals, gas and renewables)
6. Tourism
BENEFITS & CONCERNS
6. On a scale of 1to 5, where 1 is strongly disagree and 5 is strongly agree, how strongly do you

agree or disagree that “The growth and development of industry in the NT... “: (rotated)

The growth and development of 2 3 Neither a
industry in the NT... 1Strongly =~ Somewhat | agreenor = Somewhat 5 Strongly
disagree disagree disagree agree Agree

Is important for all Territorians

(programmer instructions: always 1 2 3 4 5
at top/ do not rotate)

Will generate more local jobs 1 2 3 4 5
Will drive economic growth 1 2 3 4 5
Will improve living conditions 1 2 3 4 5
Will drive population growth 1 2 3 4 5
Will provide jobs for Aboriginal 1 5 3 4 5
people

Will address skill shortages 1 2 3 4 5
Will drive economic growth 1 2 3 4 5
Will improve living conditions 1 2 3 4 5
Will drive population growth 1 2 3 4 5
Will provide jobs for Aboriginal 1 5 3 4 5
people

Will address skill shortages 1 2 3 4 5
Balances economic development

with environmental, cultural and 1 2 3 4 5
social values

Isin line with communit

expectations ! 1 2 3 4 >
Is well regulated by government

via approvals and regulatory 1 2 3 4 5

processes

36



MCGREGOR TAN

RESEARCH. STRATEGY. SOLUTIONS

Is in the best interests of

o 1 2 3 4 5
Territorians
7. You said you (insert response Q6, (code Al in Q6) Is important for all Territorians) that the
development and growth of industry in the NT is important for all Territorians. Why do you
think that?
(insert text box)
8. Using a scale of 1 to 5, where 1 is not at all concerned and 5 is very concerned, how concerned

are you with the overall growth and development of industry in the NT? (Select one)

4
1Notatall 2 Notvery Som:what 5 Very
concerned concerned Moderately concerned
concerned concerned
Overall growthand
& 1 2 3 4 5
development
9. Why are you (import response from Q8) about the growth and development of

industry in the NT?

(insert text box)

10. Concerned (Code 2-5 in Q8) Which of the following industries are you most concerned about:
Select one (rotate)

Agriculture (livestock & horticulture)

Fisheries

Hospitality

Maritime

Mining and energy (minerals, gas and renewables)
Tourism

o v s wWwNE

11. Thinking about the growth and development of industry in the NT, what are your main
concerns? Select all that apply (rotate)

1. Impact on environment (water, land, sustainable use of natural resources, impacts
to native flora and fauna, environmental impacts, climate change)

2. Impact on Aboriginal people and culture (land rights, connection to country,
protecting significant sites, having a say in projects)

3. Ensuring economic growth (ensuring local jobs, local contracts, jobs for Aboriginal
people, training, local economic development)

4, Impact on infrastructure (housing, power, water, roads, policing, health
infrastructure)

5. Amenity (pollution, noise, traffic, dust, changes to the landscape (views), etc)

6. Lifestyle/community (safety, health, sense of community, wellbeing, population
growth)

7. Issues with the approval/regulatory process
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MCGREGOR TAN

RESEARCH. STRATEGY. SOLUTIONS

8. Lack of strategic planning

9. Lack of communication/community engagement
10. | Lack of transparency

11. | Increased cost of living

12. | Other (specify)

FUTURE OPTIMISM

12.

13.

14.

Using a scale of 1 to 5, where 1 is not at all optimistic and 5 is very optimistic, please rate your
level of optimism about future growth and development of industry in the NT. (Select one,
rotate)

1 Not at all optimistic 5 Very
2 3 Lo
Optimistic
Level of optimism 1 2 3 4 5

Why did you give that score?
(insert text box)

Please rank in order of priority the factors you think government should consider when
supporting growth and development of industry in the NT. Please rank from 1 to 5, where 1 is
the most important and 5 is the least important. (rotate)

RANK
Environment (water, land, sustainable use of natural resources, impacts
to native flora and fauna, environmental impacts, climate change)
Cultural/Indigenous community (land rights, connection to country,
protecting significant sites, having a say in projects)
Economic growth (ensuring local jobs, local contracts, Indigenous jobs,
training, local economic development)

Infrastructure (housing, power, water, roads, policing, health
infrastructure)

Improving lifestyle/community (safety, health, sense of community,
wellbeing, population growth
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RESEARCH. STRATEGY. SOLUTIONS.

COMMUNICATIONS

15.

How would you like to find out more information about the growth and
development of industry in the NT / in your region? Select all that apply (rotate)

L Nk wNE

(IR
= o

Online

Television

Radio

NT News

Meetings/ Industry updates
Local Government Newsletters
NT Government websites
Facebook

Instagram

Other (specify)

Not interested in finding out more information

DEMOGRAPHICS

D4

(Employment) Which best describes your employment? Select one

1.
2.
3.

Yes, full time
Yes, part time or casual
No

D4a Occupation: If yes: Which best describes you / your occupation?

1.
2.

9.

Managers/Administrators (incl. all managers, government officials, administrators)
Professionals (include. architects, lawyers, accountants, doctors, scientists, teachers,
health professionals, professional artists)

Technical or Para-Professionals (e.g. technical officers, technicians, nurses, medical
officers, police officers, computer programmers or operators, teaching or nursing
aids, scientific officers)

Trades persons (e.g. building, electrical, metal, printing, vehicle, food handling,
horticulture, marine trades persons)

Clerks & Administrative (e.g. secretarial, data processing, sorting clerks, messengers)
Sales, Community & Personal Service Workers (e.g. investment, insurance, real
estate sales, sales reps, assistants, tellers, ticket sellers, personal service workers)
Plant & Machine Operators/Drivers (e.g. road, rail, machine, mobile or stationary
plant operators/drivers)

Labourers & Related Workers (e.g. trades assistants, factory hands, farm labourers,
cleaners, construction and mining labourers)

Something else (specify)

D4a Occupation: If no: Which best describes you / your occupation?

1.

2.
3.
4

Student

Home duties

Retired

Other (e.g. unemployed, etc.)
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RESEARCH. STRATEGY. SOLUTIONS.

(Household) Which of these groups best describes your household?

Young, single living alone or sharing accommodation with friends
Young couple no children

Family with youngest child 4 years or under

Family with youngest child 12 years or under

Family with teenager/adult living at home

Older couple OR single with no children in household

D7 (Income) Which of the following best describes your gross (before tax) Household Income?
Select one

L e N E WN R

Under $20,000 pa
$20,000-39,999 pa
$40,000-59,999 pa
$60,000-79,999 pa
$80,000-99,999 pa
$100,000-$139,999 pa
$140,000-$179,999 pa
$180,000+ pa

Prefer not to answer

D8 (Indigenous) Are you Aboriginal and/or Torres Strait Islander? Select one

vk wiNE

Yes - Aboriginal

Yes - Torres Strait Islander

Yes — Aboriginal and Torres Strait Islander
No

Prefer not to answer

D12Access: How did you hear about this survey? Select one

o ukhwnNeE

Email invitation

Facebook

Word of mouth

SMS

Other

Interviewed personally by phone (CATI)

ADD PRIZE DRAW

We normally inform our winners by phone and email. If you wish to enter the prize draw and any
future McGregor Tan market research activities, please fill in your details below:

First name

Email

Contact number
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RESEARCH. STRATEGY. SOLUTIONS.

Month_Completed

McGregor Tan is accredited to the highest professional industry standards

(ISO 20252:2019 Market, Opinion and Social Research) for the full scope of
research and strategy services including customised research for consumer,
social and commercial studies, as recognised by the Australian Market and
Social Research Society.

BESTPRACTICE |
CERTIFICATION

MARKET, OPINION &
SOCIAL RESEARCH
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QMP 013

3200 — MTS Domestic Tracking Survey
Online version

Year 10

Wave 3 — March 2023 (Monthly Survey)

Ads in

Ad1 30s Drive Video - 50+ Version
Ad2 30s Drive Video - UGC Version
Ad3 AAT Kings S800 off

Ad4 Qantas 30 sec video

Introduction
Thank you for agreeing to participate in this online survey. It

should only take around 8 minutes to complete.
All instinct and reason’s research is conducted under the Market and Social Research Privacy
Principles, which ensures confidentiality of your information. The results will be aggregated;

your individual information will not be able to be identified.

When you are completing the survey, please ensure that you read all instructions carefully for each
guestion before selecting your answer.

At the end of the survey, please ensure that you click ‘submit’ to ensure your responses are
collected. If you have any questions or comments regarding this survey, please email
survey@instinctandreason.com

Please click ‘Next’ to start the survey.

When you are completing the survey, please ensure that you read all instructions carefully for each
guestion before selecting your answer.

It's very important that participants provide considered and accurate responses. As part of our

quality controls, we undertake quality data checks once it has been submitted, responses maybe
removed if they do not pass the quality control.
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Are you happy to answer this survey honestly?
Choose one only / DO NOT ROTATE S/R
Yes 1 CONTINUE
No 2 THANK AND CLOSE
Prefer not to say 99 THANK AND CLOSE

Section A — Screening questions [ASK ALL]
Please enter your age in years...
years

IF AGE 17 OR BELOW, END SURVEY
PROGRAMMER NOTE: CODE RESPONSE INTO THE FOLLOWING AGE GROUPS
Under 18 years TERMINATE
18-24
25-29 CHECK QUOTAS
30-34
35-39
40-44
45-49
50-54
55-59
60-64
65-69
70-84
Prefer not to say DO NOT TERMINATE

CHECK QUOTAS

CHECK QUOTAS

[ASK ALL]
How do you describe your gender:
DO NOT ROTATE S/R
Man or Male O

Woman or Female O,

Non-binary Os

| use a different term (please specify) Oy
Prefer not to answer (OF

[ASK ALL]
Have you travelled interstate for at least two nights or more in the last two years for a holiday
(not visiting friends or relatives as the main reason)?

DO NOT ROTATE S/R

Yes (O CONTINUE
No O, TERMINATE
Don’t know / unsure O; TERMINATE

43



QMP 013

[ASK ALL]

A4. In which state do you live?
DO NOT ROTATE S/R
NsSw O
Victoria O2
Queensland O3
South Australia Oas
Tasmania Os
Western Australia Os

ACT Oy
Northern Territory  ~ Os TERMINATE
NZ (Northisland) | Ou1o TERMINATE
NZ (Southisland)  Ou TERMINATE
Outside Australia and New Zealand Oq TERMINATE

[ASK ALL]

Ada. In what area do you primarily live or reside in this state/territory?
CHOOSE ONE ONLY ~ S/R UNROTATED

Metropolitan area (urban area with over 100,000 residents)
Regional area (urban area between 10,000 to 100,000 residents)
Rural/Remote/other area

Not sure TERMINATE

[ASK ALL]

B1. Which of these destinations would you consider visiting anytime in the future for a holiday
of two nights or more (not visiting friends or relatives as the main reason)?
Please tick all that apply

ROTATE CODES 1-9 M/R

New South Wales ~ [h

Victoria L,

Queensland = [s

South Australia La

Western Australia Ls

Tasmania Le

Northern Territory [y

Australian Capital Territory Ls
Short distance International holiday

(less than four hours flying time like Fiji, s
Bali, New Zealand, Vanuatu)

None Oy
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B3.

B5.
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Section B — Marketing opportunity model

For this next part, we’'d like to ask you a few more questions about where you would consider
travelling on a domestic holiday...

[ASK ALL, ONLY SHOW CODES SELECTED IN B1]
Which of the following destinations would you consider visiting for a holiday of two nights or
more in the next year (not visiting friends or relatives)?

[ONLY SHOW CODES SELECTED IN B2, IF NONE IN B2 SKIP TO A5.1]
Which of the following destinations would you consider visiting for a holiday of two nights or
more in the next three months (not visiting friends or relatives)?

[ONLY SHOW CODES IN B2, IF NONE IN B2 SKIP TO A5.1]
For the destinations you are considering visiting in the next year, which have you actively
sought information about?

[ONLY SHOW CODES IN B2, IF NONE IN B2 SKIP TO A5.1]
Which of the following destinations have you booked some or all components of a holiday
you intend to take in the next year (not visiting friends or relatives)?

B2. B4. B3. B5.
ROTATECODES1-9 M/R M/R M/R M/R
New South Wales = [, O, O, O,
Victoria = [, O, O, .,
Queensland = [ Os Os Os
South Australia | [, O, O, O,
Western Australia | s Os Os Os
Tasmania | [ e Os e
Northern Territory = [, 0, 1, 1,
Australian Capital Territory | [Os Os Os Os
Short distance International holiday (less than
four hours flying time like Fiji, Bali, New = [y s Oy Oy
Zealand, Vanuatu)
None I:l99 I:l99 I:l99 D99
[Haven’t sought [Did/Have not
information yet— booked — Not
Not DK/Can’t DK/Can’t
remember] remember]
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[ASK ALL]

B6. Which of the following best describes whether you would consider travelling internationally for
a holiday of two nights or more in the next year (not visiting friends or relatives and NOT
destinations less than four hours flying time like Fiji and Bali or New Zealand)?:

DO NOT ROTATE  S/R

| would consider travelling internationally sometime in the future Os

| would consider travelling internationally in the next year Oz

| would consider travelling internationally in the next three months Os
| have actively sought information about travelling internationally Os

| have booked some or all components of an international trip Os

I would not consider travelling internationally | O
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Section A2 - Previous domestic holidays
We'd now like to ask you about any recent domestic holidays you may have had...

[ASK ALL]

A5.1. Which of these destinations have you visited in the months of December 2022, January 2023 or
February 2023 for two nights or more for a holiday (not visiting friends or relatives as the main
reason)?

Please tick all that apply

[ONLY SHOW DESTINATIONS INDICATED IN A5.1, IF NONE SELECTED IN A5.1 AUTOCODE NONE TO

A5.2]

A5.2. Which was the destination for your most recent holiday in the months of December 2022,
January 2023 or February 2023 (not visiting friends or relatives as the main reason)? If you went
to more than one destination on the same holiday, please refer to the destination where you
spent the majority of your time

A5.1. AS5.2.
ROTATE CODES IN BLOCKS AS COLOUR CODED M/R S/R
Sydney/Wollongong/Newcastle O, O,
New South Wales regional areas O, O,
Melbourne Os Os
Victorian regional areas O, O,
SE Queensland - Brisbane/Gold Coast/Sunshine coast Os Os
Far North Queensland Oe Os
Central/northern Queensland O, O,
Outback Queensland Og Os
Adelaide 0o Oo
Other South Australia 0o O
Perth O Oy
Other Western Australia Oy Oq,
Hobart Ois Ois
Rest of Tasmania s g
Northern Territory Oss Oss
Australian Capital Territory Oig Oig
Short distance international holiday (less than four hours flying time like Fiji and O Oy
Bali or New Zealand)
None Coo

[ASK ALL]

A5.3. Have you been on any of the following longer distance international holiday in the months of
December 2022, January 2023 or February 2023 for two nights or more for a holiday (not visiting
friends or relatives as the main reason)?

A5.3

DO NOT ROTATE M/R

Medium distance international holiday (six to ten hours flying time like Oy
Singapore, Thailand, Japan)

Long distance international holiday (more than ten hours flying time like Europe) Ol

None oo
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Section C — Historical planning & booking
[ASK IF CODE 7 (NT) AT B5, CODE 15 AT A5.1 (NT VISITOR)]

C7a. When planning and booking your NT holiday, which of the following did you use?
Please tick all that apply

ROTATECODES1TO19 M/R

Friends or family arranging O,

Via a travel agency 1,

An online platform e.g. Booking.com s

An airline website e.g. Qantas Oy

A car rental company website e.g. Hertz s

An accommodation provider website e.g. Accor (e
A touring company e.g. AAT Kings 1,

Other [Please specify] oz

Don’t know/can’t remember Oos

[ASK IF CODES 1 TO 18 IN QA5.2]

c7. Thinking about your last holiday, what inspired/motivated you to choose [INSERT CODE FROM
A5.2] for this holiday?
Please tick all that apply

ROTATECODES1TO 19 M/R
Internet sites O,

Social networking sites 1,
Word of mouth s
Recommendation from family and friends O,

Information from travel agents/tour operators Os
Travel documentaries /travel programs Os

Been there before 1,

Haven’t been before/ always wanted to go (s

Special/ cheap offer O

Trip Advisor Clyo

Wanted to see more of Australia Oy

Wanted to see the real Australia (P

Advertising materials (online, bill board, TV etc.) Clis
Cheap airline ticket I EP

Good package deal s

Travel magazines/blogs Cie

To attend an Event — organised sporting events | [y;

To attend an Event — personal events (wedding, funeral) s
To attend an Event —festivals, fairs or cultural events O
Other [Please specify] oz

Don’t know/can’t remember Oags
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[ASK IF CODES 1 TO 19 IN QA5.2]

C3. Onthis last holiday of 2 nights or more in [INSERT CODE FROM A5.2], which one of the following

best describes who you travelled with?
Please choose one only
DON'T ROTATE CODES
By myself
Adult couple
Family group
Friends &/or relatives
Business associates
Other [Please specify]
Don’t know/can’t remember

[ASK NT VISITORS, CODE 15 QA5.1, I.E. NT VISITOR THIS WAVE, OTHERS GO TO D1]

S/R
O
O,
Os
Os
Os
Os
o

A5.1b Can you confirm which of these areas you visited on your recent Northern Territory holiday?

Please tick all that apply
ROTATE CODES1TO 10 M/R

Darwin/ Litchfield O,

Kakadu 0,

Arnhem Land s

Katherine O,

Tennant Creek/ Devil’s Marbles/ Barkly Os
Alice Springs s

Uluru/ Kings Canyon O,

Don’t know/ not sure Oos

[ASK NT VISITORS, CODE 15 QAS5.1, I.E. NT VISITOR THIS WAVE, OTHERS GO TO QD1]
C8. Did you encounter any issues in regards to your last Northern Territory holiday?
Please choose one only
DO NOT ROTATE S/R
Yes O, GOTOC9
No O, GO TO D3

[ASK IF CODE 1 IN QC8; OTHERS GO TO QD3]
C9. Please describe the issue or issues you encountered...
Please type in your response in the box below.

[ASK NT VISITORS, CODE 15 QA5.1, I.E. NT VISITOR THIS WAVE]
D3. Just to confirm, how many days did your Northern Territory holiday last in total?
RECORD LENGTH IN DAYS
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[ASK NT VISITORS, CODE 15 QAS5.1, I.E. NT VISITOR THIS WAVE, OTHERS GO TO QD1]
C12. How likely are you to return to the Northern Territory for a holiday in the next two years?
Please choose one only
DO NOT ROTATE S/R
Extremely likely 10 Ouo
9 Oq
8 Os
7 O,
6 Os
5 Os
4 O4
3 O3
2 O,
1 O,
Not at all likely 0 Oo
[ASK NT VISITORS, CODE 15 QAS5.1, I.E. NT VISITOR THIS WAVE, OTHERS GO TO QD1]
C14. How likely are you to recommend the Northern Territory as a place to holiday?
Please choose one only
DO NOT ROTATE S/R
Extremely likely 10 Ouo
O,
Os
Oy
Os
Os
O,
Os
O,
O
Oo

O R NW A UIO NXOL

Not at all likely

Cl14i Using the box below, can you explain why you rated your likelihood to recommend a Northern
Territory holiday [INSERT RESPONSE FROM C14] out of 10?
Please type in your response in the box below
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Section D — Holiday preferences

[ASK ALL]
D1. Now, which of the following would you consider to be your favourite types of holiday?
Please tick all that apply
D1.

ROTATE CODES 1-21 M/R

Beach holiday O,

City Break O,

Cruise s

Sightseeing O,

Gourmet food and wine tasting Os

Party/ celebration trips s

Romantic getaways ,

Attending events [such as sports or festivals] Os
Camping/ motor home [

Self-drive = [y

Activity based holiday (e.g. scuba diving, skiing, rock climbing, trekking) Oy
Theme parks/ fun parks [IJPS

Pampering/spa i3

Wildlife Cia

Shopping (s

Exploring local indigenous culture/ sites/ history = [y
Exploring national parks 7

Visiting (or returning to) familiar places (s
Visiting places I've never been before Cio
Travelling with my family Cn

Other [Please specify] O

Don’t know/ can’t remember O

For the next couple of questions, we would like you to imagine that the next holiday you
were going to take was to be to the Northern Territory.

[ASK ALL]
D2. If you were going to visit the Northern Territory for your next domestic holiday, how
long a trip would you take? Please enter the length in days
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[ASK ALL]
B6  And if you were going to visit the Northern Territory for a holiday of two nights or more
(not visiting friends or relatives), which destinations would you most likely visit?
Please tick all that apply
ROTATE CODES1TO 10 M/R

Darwin/ Litchfield Ly

Kakadu 0,

Arnhem Land s

Katherine O,

Tennant Creek/ Devil’s Marbles/ Barkly Os
Alice Springs s

Uluru/ Kings Canyon [P

Don’t know/ not sure O

[ASK ALL]

Béb. If you were to visit [*PIPE IN SINGLE AREA FROM B6, ROTATING SO ALL ARE COVERED], what do you expect
you would be able to do there? (Please include activities you can do for free and activities you would pay
for)?

Please type in your response in the box below.

[ASK ALL]
D4i. If you were going to visit the Northern Territory for your next holiday, how would you
get there?
D4ii. If you were going to visit the Northern Territory for your next holiday, how would you
get around in the Northern Territory once you arrived?

ROTATECODES1TO 8 Da4i. D4ii.
M/R M/R
Getting to the Getting
NT around the NT

Drive in my own car/ van 0 0
Drive in a hire car/ van [P L
Flying by plane s s

Bus/ coach A Ly

Train (The Ghan) Os Os

Cruise Ship e e

Taxi p

Will decide after arriving Cls
Don’t know Ous O
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Section F — Campaign metrics

[ASK ALL]
F1. Have you recently read, seen or heard anything about holidays in the Northern Territory in the last
three months?
Please choose one only
DO NOT ROTATE S/R

Yes O, GOTOF2.3
No 0O, GO TO F2.2
Don’t know / unsure O3 GOTOF2.2

[ASK CODE 1 IN F1; OTHERS GO TO F2.2]
F2.3 Where have you recently read, seen or heard anything for a holiday for the Northern Territory
in the last three months?
ROTATE CODES1TO 15 M/R
Holiday blogs O,
Word of mouth O,
Recommendation from family and friends Os
TV advertising for a destination O,
Newspaper advertising for a destination Os
Newspaper articles featuring a travel destination e
Radio advertising for a destination Oy
Billboard advertising a destination O
Travel magazines O,
Information from travel agents/tour operators (o
Travel documentaries /travel programs O
Promotional email alerts (P}

Online advertising —includes internet sites/social networking Ois
sites

Outdoor (trains, buses/ and bus stops etc) (P
northernterritory.com Clis
Other [Please specify] [l

Don’t know/can’t remember Oy,
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F2.2
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[ASK CODE 1IN F1; OTHERS GO TO F2.2]

What have you recently read, seen or heard about holidays in the Northern Territory in the last
three months?

Please type your answer in the box below. If you have not heard anything, please type ‘nothing’ in
this question

[ASK ALL]
Have you recently read, seen or heard the following communications about holidays in the
Northern Territory? Please choose all you have seen

SHOW ALL ADS ON SINGLE PAGE SCROLLING DOWN

ROTATE ALL ADS Yes | No

Ad1_30s Drive Video - 50+ Version
B
Ad1l 1 2

30s Drive Video -
50+ Version

(CLICK ON IMAGE TO ENLARGE)

Ad2_30s Drive Video - UGC Version

Ad2

30s Drive Video -
UGC Version

(CLICK ON IMAGE TO ENLARGE)

Ad3_AAT Kings $800 off

Ad3 AAT Kings $800 1 2

off
(CLICK ON IMAGE TO ENLARGE)

Ad4 | Ad4_Qantas 30 sec video 1 2
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Qantas 30 sec
video

(CLICK ON IMAGE TO ENLARGE)
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[ASK F6, F4 AND F7 SHOWING ONE AD RANDOMLY SELECTED FROM F2.2. THE SAME RANDOMLY SELECTED AD
IS TO BE SHOWN AT EACH QUESTION]

F6. We are now going to look at the ads we've shown in a little more detail. It doesn't matter
whether or not you've seen it before, we’d still like to know what you think about it. So...

What would you say is the key message this communication was trying to tell you about the
Northern Territory? Please type in your response in the box below.

F4.  Which of the following statements best describes the response you had to this communication in
terms of considering the Northern Territory as a holiday destination? Please choose one circle
only [CLICK TO ENLARGE/PLAY]

[DO NOT ROTATE]  S/R

Makes me want to book an NT holiday O,

Makes me seriously consider visiting the NT for a holiday Oz

Increases my interest in learning more about the NT as a holiday destination Os
It has no effect on me either way Os

Decreases my interest in learning more about the NT as a holiday destination Os
| won’t visit the NT as a result of this communication Os

Notsure ' Oy

F7.  How much do you agree or disagree that this communication...?

[ROTATE CODES] . Not
Strongly disagree Strongly agree | sure
1 | Told me something new

about the NT O1 O O3 Os Os Os Oy Og Oy Own Og
2 | Piques my interest in the NT O, O, O3 O Os O O; 0O Oy Oy Og

3 ;oyr‘;rsz;:holldayrelevantto O, O, O; Os Os Os O, Os Os Omn Os
4 | Provides enough information
to be confident booking a O; Oy O3 Op Os O O; Og Oy Owp Oy
holiday to the NT

5  Mak tt toth
NTani.:,Nmewan ogotothe 5 0, O; O, Os O O, Os Oy O Os

6 Portrays a value for money O, O, O; Os Os Os O, Os Os O Os

holiday
7 | Is confusing O Oy O3 O Os O O; O Oy Oy Ow
8 Is something | am getting O, O, Os Os Os Os O, Os Os O O

tired of seeing

9 | Stands out compared to other

) . O1 O O3 Os Os Os Oy Oz Oy O Og
Holiday advertising
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Section G — Brand Values

[ASK ALL]

How strongly do you agree .... The Northern Territory is a place
(please choose one only on each row)

[ROTATE Not

CODES1-7] | Strongly disagree Strongly agree | sure

1 Thatis
unconventi
onal /
different

2 Thatwill
enliven
your
senses

3 Whereyou
will learn Oz Os O4 Os Os O7 Og Og Olo O99
from locals

4 Whereyou
are free to (O} (ON O3 (O Os Os Oy Os O O1o Oy
be yourself

5 Whereyou
will feel
more
Australian

6 Whereyou
will
connect
with
Aboriginal
culture

7 Whereyou
will
connect
with Oq O, O3 (O Os (OF O, Os Os O1o Oy
Outback
Australian
culture

O1 Oz O3 O4 Os Oe O7 Og Og OlO 099

O1 Oz Os O4 Os Os O7 Og Og 010 099

O1 Oz Og O4 Os Oe O7 Og Og OlO 099

O1 Oz Og O4 Os Oe O7 Og Og OlO 099

8 Please
select “Not
sure” as
part of
quality
check

O1 Oz Og O4 Os Oe O7 Og Og olO 099
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[ASK ALL]
How strongly do you agree that the following statements describe a holiday in the Northern

Territory? Please choose one circle on each row

10

11

12

13

14

15

16

17

18

The Northern Territory feels like it’s a place...?

[ROTATE CODES 1 -18)

That’s welcoming

That’s fun loving

For adventure

For Aboriginal culture
That is more appealing
than going overseas

For Australian culture

For nature and wildlife
That offers adventure with
a little bit of luxury

That would make my
friends / family envious of
me if | went

That is great or romantic
getaways

To explore and learn

For authentic experiences
That is vast and a place of
open spaces

To go to sooner rather
than later

That delivers (on
expectations or
experiences)

That is an exciting place to
visit

That is an accessible place
to visit

That is an affordable place
to visit

Strongly disagree

O,
O
O,
O,

Os

O,
O,

Os

Os

O4

O,
O,

04

04

04

04

O

O

O,
O,
O,
O,

O,

O,
O,

O,

O,

O,

O,
O,

O,

O,

O,

O,

O,

O,

Os
Os
O3
O3

Os

OF
OF

Os

Os

Os

O3
Os

Os

Os

Os

Os

OF

OF

Oy
Oy
Oy
Oy

O

Oy
Oy

O4

O4

O4

O4
O4

O4

O4

O4

Oy

O4

Os

Os
Os
Os
Os

Os

Os
Os

Os

Os

Os

Os
Os

Os

Os

Os

Os

Os

Os

Os
Os
Os
Os

Os

Os
Os

Os

Os

Os

Os
Os

Os

Os

Os

Os

Os

Os

Oy
Oy
Oy
Oy

Oy

Oy
Oy

O

O

O

O
O

O

O

O

Oy

O

O

Os
Os
Os
Os

Os

Os
Os

Os

Os

Os

Os
Os

Os

Os

Os

Os

Os

Os

Strongly agree

O
O
O
O

OF

O
O

Oy

Oy

Oy

Os
O

Oy

Oy

Oy

OF

Os

Os

(OFT)
(OFT)
(OFT)
O

O1o

O1o
O1o

O1o

O1o

O1o

O1o
O1o

O1o

O1o

O1o

O1o

O1o

O1o
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O
O
O
O

099

Og9
Og9

Oo9

Oo9

Og9

(OF
Ogg

Og9

Og9

Og9

(OF

099

099
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B9i.

B10.

B10i.
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ASK IF NOT CODE 7 IN B1 (ASK THOSE LABELED NON-CONSIDERER)

Which of the following reasons stop you from considering visiting Northern Territory as a holiday
destination anytime in the future (not visiting friends or relatives as the main reason)? Please
tick all that apply

ONLY SHOW CODES SELECTED IN B8. IF ONLY ONE OR DON'T KNOW SELECTED AT B8 AUTO CODE
RESPONSE AT B8 INTO BSi

Which one would you say is the main reason that stops you considering Northern Territory
as a holiday destination anytime in the future? Please choose one only

ASK IF CODE 7 IN B1 BUT NOT CODE 7 IN B2
Which of the following reasons stop you considering a visit to the Northern Territory in
the next year? Please tick all that apply

ONLY SHOW CODES SELECTED IN B9. IF ONLY ONE OR DON’T KNOW SELECTED AT B9 AUTO CODE
RESPONSE AT B9 INTO B9i

Which one would you say is the main reason that stop you considering a visit to the Northern
Territory in the next year? Please choose one only

ASK IF CODE 7 IN B1 AND B2 BUT NOT CODE 7 IN B4
Which of the following would stop you from considering a visit to the Northern Territory in the
next three months? Please tick all that apply

ONLY SHOW CODES SELECTED IN B10. IF ONLY ONE OR DON'T KNOW SELECTED AT B10 AUTO
CODE RESPONSE B10i
INTO B10i

Which one would you say is the main reason that stops you from considering a visit to the
Northern Territory in the next three months? Please choose one only

B8. BSi. B9. B9i. B10. B10i.
ROTATECODES1TO17 M/R  S/R M/R S/R M/R  S/R
Too far away to travel to NT O, Os 0, O O, O,
Poor word of mouth O, 0, O, 0O, 0, O,
Poor social media/online reviews s O; O, Os Os Os;
Decided it looked dull/boring O, O, O, (O O, (ON
Group tour didn't include NT O O Os Os Os Os
Been to NT before O Os¢ Os Os s Os
Not enough time to take holiday in NT O, or O, Oy O, or
NT holiday out of my budget O Osg Os Os Og Os
Not enough things to see and do s Oy O, Oq O, Os
No direct / limited flights available O O 01 O Cyo O
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Flight’s arrival/departure timeto NTis =[], Ou
inconvenient

Other destinations more appealing . [y, On

Weather [ O

Dangerous | [, O

Other destinations provide better value = [, O1s
for money

Didn't appear unique/could do thesame = 7, O1e
types of activities/experience same
attractions elsewhere

I am concerned about borders closing = [7,, O
due to COVID

| feel that other states or territories are [, O1s
safer to travel to because of COVID

I am only considering travel withinmy = 74 O1
own state because of COVID

Didn't appeal/just not interested = [, O
Other, please specify = [ O
Don’t know/can’t remember = Qg O

Ll

Lo

(P
(P
Ogs

ASK IF CODE 7 IN B2 AND B4 AND NOT CODE 7 IN B3; OTHERS GO TO B12
B11. What has prevented you from seeking information about the Northern Territory holiday

you intend to take in the next year? Please tick all that apply

ONLY SHOW CODES SELECTED IN B11, IF DON’T KNOW IN B11 AUTOCODE TO B11i
B11li. What is the one main thing that has prevented you from seeking information about the

Northern Territory holiday you intend to take in the next year?
Please choose one only

Haven't had time yet
Don’t know where to find information
| need to decide the exact dates | can travel

Waiting on input from others/travelling partners

| am reluctant to commit my time to information search at this
time as | am concerned COVID border closure/restrictions
would impact my trip

Other, please specify:

Don’t know/can’t remember

ASK IF CODE 7 IN B2 AND B4 AND B3 AND NOT CODE 7 IN B5; OTHERS GO TO Z1

B11.
M/R

(W
L
s
U,

Us

Us
O 98

Oll

Oun
O
Ou
Ois

O

Oy

O1s

O

O
Ogg
(OF

Ui

Lo

DZO

(OF

B11i.

S/R
O
O,
Os
Os
Os

Os
O 98

Oll

Oun
O
Ou
Ois

O

Oy

O1s

(OFT

O
Ogg
Og9
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B12. What has prevented you booking some or all components of the Northern Territory holiday you
intend to take in the next year?
Please tick all that apply

ONLY SHOW CODES SELECTED IN B12, IF DON’T KNOW IN B12 AUTOCODE TO B12i
B12i. What is the one main thing that has prevented you booking some or all components of the

Northern Territory holiday you intend to take in the next year?

Please tick all that apply

B12. B12i.
M/R S/R
The attractions/tours are too expensive O, O
Can't get the package | wanted Os O3
| can't afford it O Oq
Haven't had time yet Os Os
Travel agent talked me into another holiday e Os
| saw a special holiday deal/promotion for another destination . 0O,
that changed my mind 7
Can't get the flights | needed Os Os
The flights are too expensive s Oq
The accommodation is too expensive o O
I am reluctant to book at this time as | am concerned COVID Oy Ou
border closure/restrictions would impact my trip
Other, please specify: [ Ou
Don’t know/can’t remember Ougs Ougs

ASK ALL
B13. Could you please share how you are dealing with the current inflation and rising cost of living in
Australia?” Please tick all that apply

B13.
M/R
Reducing expenditure
Switching to buying fewer/cheaper products ,
Avoiding eating out at restaurants L,
Avoiding travel and taking holidays s
Avoiding leisure activities O,
Using a car less often Os
Financed by debt or savings
Using savings | have P
Adding less to my savings / investment 0,
Taking on loans/credit card debts Os

Offset with more income
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QMP 013

Reducing/stopping recurring payments | used to make (rent, subscription)
Took on an additional job/investment/other way to make extra money
Receiving financial helps from friends or family
Receiving more government benefits
Receiving a pay rise from current job/s
Found a job with better pay

Other, please specify:

Don’t know/can’t remember

Lo

(PP
(PP}
s
Lia
Oy
O
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QMP 013

Section Z — Demographics

[ASK NON-NT VISITORS, IF NT VISITOR, CODE 15 IN Q5.1, AUTOCODE YES AND DO NOT SHOW]
F7b. Just to check, have you ever been to the Northern Territory for a holiday in your lifetime?

Please choose one only

S/R
Yes 01
No 0O,

Finally a few questions about you to make sure we’ve got a good mix of people in our survey
[ASK ALL]
Z3. What is your household’s total yearly income before tax?
S/R
Less than $29,999 O
Between $30,000 and $59,999 O,
Between $60,000 and $79,999 O3
Between $80,000 and $99,999 O,
Between $100,000 and $149,999 Os
$150,000 or more Os
Prefer not to say (OF

[ASK ALL]
Z4.  Which of these best describes your household?
S/R
Sole occupant under 30 years O,
Sole occupant 30 years or over — not retired O,
Sole occupant —retired O3
Share accommodation Os
Family with children at home —youngest under 16 Os
Family with children at home —youngest 16 or older Os
Couple without children living at home — not retired Oy
Retired couple without children living at home Os
Other (please specify)  Ous
Prefernottosay = Ow

[ASK ALL]
Z5. What is your postcode?




QMP 013

[ASK ALL]
76.  Which of the following activities are you interested in (either by participating in them or
watching)?
M/R
Boating  O1
Fishing O,
Camping O3

Motorsports (including car racing) Oas
Mountain biking  ~ Os

Hiking  Os

None of the above | O

[ASK ALL]
Z7. Could we re-contact you to participate in group discussions or further research about the
Northern Territory? Please type in your email in the box below.

S/R
Yes 01
No O,

Thank you very much for your time today.
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NORTHERN

:-:: 'I'E R R”’ORV September Quarter 2022 Industry Sentiment Poll

TOURISM NT

1. In which area do you mainly operate?

Darwin &
Surround
s Kakadu
&
Surround
s Arnhem
Land

Katherine

oo gogot

&

Surround

s

Tennant Creek &
Surrounds Alice
Springs &
Surrounds Uluru

& Surrounds

OO0 00O

NT Wide

2. To which sector do you belong?

Accommoda
tion
./ Attractions
./ Touring/
./ Transport
‘.~ Hospitality

./ Retall
Business Events
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Other (please specify)
3. What is the size of your business?

No Employees
(Sole Trader) 1-
4 Employees
5-19 Employees
20-49 Employees

50+ Employees
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How did your NT tourism business measure in terms of visitors, July to September compared to
e same period in 20217

Remained the
Large Decrease Decrease same Increase Large Increase

N/A
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Visitation

5. What do you think the outlook for tourism will be like for the next 12 months for...?

Very poor Poor Remain the same Good Very good

Your region

Your own tourism
business

6. What are your forward bookings for the next 12 months compared to the same period last year.

Large Decrease Decrease Similar Increase Large Increase N/A

7. Please provide any additional comments or insights you have:

8. Do you agree for your contact details to be connected to your response - just in case Tourism NT needs to
contact you to discuss your responses to this survey in further detail?

No

Yes, please provide your preferred contact details.
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NORTHERN
TERRITORY

TOURISM NT

Tourism NT Industry Sentiment Poll December Quarter 2022

Your response can make a difference

Welcome to the December Quarter 2022 Tourism NT Industry Sentiment Foll

1. In which areas do you mainly operate? *
Darwin 8 Surrounds

Kakadu & Surrounds

Arnhem Land

Katherine & Surrounds

Tennant Creek & Surrounds

Alice Springs & Surrounds

Uluru & Surrounds

0oo0oooooo

NT Wide

2. To which sectors do you belong? *
Accommodation

Attractions

Touring / Transport

Hospitality

Retail

Business Events

Oooooooo

Other Sector (please specify below)

3. What s the size of your business?
(O No Employees (Sole Trader)

(O 1-4Employees

O 5-19Employees

(O 20-49 Employees

(O 50+ Employees.

4. How did your NT tourism business measure in terms of visitors, October to December 2022 compared to the same period in 20217 *
Large Decrease Decrease Remained the Same
Visitation

5. What do you think the outlook for tourism will be like for the next 12 months for..? *
Very Poor Poor
Your region Q O

Q
e @ e O @) Q

Remain the Same

6. What are your forward bookings for the next 12 months compared to the same period last year? *

Large Decrease Decrease Similar
Forward Bookings

7. Please provide any additional comments or insights you have:

Sustainable tourism takes full account of its current practicas and future economic, socil and environmental impacts, addressing the needs of visitors . the and host

Increase

Good
Q
(@]

Increase

8. Has your busi i practi the aim of minimising the negative i imisi i tourism? *

(O We have well established sustainable practices.
() We have adopted some sustainable practices and are working towards more.
() We intend to adopt sustainable practices in the near future.

(0) We have no sustainable practices and are not intending to adopt any in the near future.

9. Thinking of sustainable tourism practices, please tick the boxes below that describe your business: *

() We take steps to reduce consumption, minimise waste. recycle and correctly dispose of waste.

We have switched, or are in the process of switching. to renewable energy sources.

We provide training to employees about sustainable travel (e.9. reducing negative impact on community/environment while undertaking daily work).
We provide training to employees about Aboriginal people and culture.

We ensure suppliers meet certain sustainability and ethical standards (e.g. when sourcing products and services).

We support lacal communities through charity, well-being and/or enviranmental projects.

We are taking steps to measure and reduce our carbon emissions.

Please provide any additional comments not covered above.

[ Naoneof the above

usiness offer sustainable experiences or products to visitors? *

[l We provide environmentally friendly travel options (e.g. electric vehicles, scooters or bicycles).

] We offer inclusive and accessible travel options.

[ We offer regenerative tourism products or experiences (e.g. tree planting/cleaning up beachas).

[ Weprovide information 15 wisitors 10 help them travel sistainably (&.G. achice about westher and distance, respacting local cultine, supporting local supphers).
We provide other sustainable travel experiences or products (please specify below).

None of the above

Large Increase

Very Good

(0]

Large Increase

Below are  faw questions on sustainable tourism to assist policy.

00E

N/A
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Sustainable tourism takes full account of its current practices and future economic, social and environmental impacts, addressing the needs of visitors,

hast

& Has your busi o the aim of minimis i i tourism?

() We have well established sustainable practices,
O we pr ‘working toward:

() We intend to adopt sustainable practices in the near future.
(O} We have no sustainable practices and are not intending to adopt any in the near future.

9. Thinking of ctices, please tick the describe your business: *

[[) We take steps to reduce consumption, minimise waste. recycle and correctly dispose of waste.

[[) ‘We have switched, or are in the process of switching. to renewable energy sources.

[J We provide training to employees about sustainable travel (e.q. reducing negative impact on y/envi hil ing daily work),
[0 We provide training to employees about Aboriginal people and culture.

[} Weensure certain and - when sourcing products and services).
() We support local communities through charity, well-being and/or enviranmental projects.

[ We are taking steps to measure and reduce our carbon emissions.

[] Please provide any additional comments not covered abave.

[ Nome of the above

10. Does your business P -

We provide enviranmentally friendly travel options (e.g. electric vehicles, scooters or bicycles).
We offer inclusive and sccessible travel options.

We offer regenerative tourism products o experiences (e.g. tree planting/cleaning up beaches).

We provide other sustainable travel experiences or products [please specify below).

oooooag

None of the abave

We provide information to visitors to help them travel sustainably (e.g. advice and distance. . supporting local suppliers).

Balow are a few questions on sustainable tourism ta assist policy.
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Tomorrow's fishing =
starts TODAY

Have your say on the the development of
recreational Fishing in the Territory

@98 NORTHERN THE
%6® ERRIORY | TERRITORY

Section Break (Continuous)

Recreational-FishingDevelopment-Plan2023-2033f T
Recreations! fishingis-an insportant part aftae Termimey fiflsstybe. dtis-central to e id fTemiariansund theircoanections to self. i friends, <c D

1
1
1

PEWplas's frame

Whowas-involved{
-

Providefeedbackf
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Please press the Complete button below to record and send your survey response. Thank you for your help.

2023 International Student Welcome
Reception

Study NT values your honest feedback, and we would appreciate hearing about
your experience at the 2023 International Student Welcome Reception in the short
survey below.

Did you attend the Welcome Reception on Thursday 9 March 2023?

O Yes
() No

2023 International Student Welcome Reception

If 'no’, please specify why

2023 International Student Welcome Reception

Did you think the event was well run and entertaining?
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5. Did you enjoy hearing from the speakers (Minister for International Education and Award
winner)?

Yes
No
Unsure
6. Did you receive a Study NT gift bag at the event containing the International
Student Handbook?
Yes
No

Unsure

7. Did you find the contents in the International Student Handbook useful?
Yes
No

Unsure

8. Do you know where to get help or assistance if you need it in Darwin?
Yes
No

Unsure

9. Do you feel better connected to the community and your peers after attending the

International Student Welcome Reception?
Yes
No

Unsure

10. What was your favourite part of the event?

Seeing/holding the wildlife Ministers speech

Meeting people from different cultures and same Announcement of Study NT International Student
nationality Awards

Scholarship Presentation Other

Other (please specity)

11. Is there anything you feel could be included at future welcome receptions that would be valuable to
newly arrived students? If yes, please explain.



Study NT October Business Month event

Disclaimer

By completing this survey the user acknowledges that personal data may be
collected and stored by SurveyMonkey Inc (and others) on services outside
Australia and will not be in the control of the Department of Industry, Tourism and
Trade. The information will be subject to SurveyMonkey’s privacy policies, and will
not necessarily be managed in accordance with the Information Act.

Foreword

As part of October Business Month, Study NT are holding the event, how
international students can work for your business. This event will connect potential
employers with students looking for work.

To help us match employers with the right student, please complete this quick
survey.

Instructions

The survey will take you approximately one minute. Thank you for your
participation!

Thank you, Study NT.

Please enter your full name

Please enter your email address

Are you an employer or student?
(_] Employer

(_] Student

If you are an employer, are you currently looking for staff?
C) Yes

)
) No
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6.

7.

What industry is your business in?

Hospitality

Engineering
Childcare
Aged care
Health
Information

technology

Accounting

Education

Marketing
Other (please specify)

Are you looking for work?

Yes

What sector would you like to work in?

Hospitality

Engineering
Childcare
Aged care
Health
Information

Technology

Accounting

Education

Marketing
Other (please specify)
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AOG Energy - Perth 2023

AOG Energy Perth - 15 to 17 March 2023

Thank you for your participation in the Northern Territory delegation to AOG
2023. To understand how the delegation was valued by industry, it would be
appreciated if you could complete the short survey and provide any comment.
Your input will help us improve the coordination of future government lead
industry delegations.

On a scale of 1 to 10 with 10 being the highest. How valuable was it for your company to

participate in the conference?

0 10

||

Any comments about new business / connections / leads made at the conference

How would you rate the NT exhibition stand? Consider the build quality, space, overall presentation
and effectiveness
0 10
A _— | ‘
4. Any other comments about the location and design of the stand
p:

How valuable was the NT networking event on Wednesday 15 March to your company?

Any other comments about the event
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10.

11.

Please rate the value of the industry presentations on Thursday, 16 March 2023.

0 10

Any other comments about the presentations

How likely is your company to participate in future AOG Energy NT delegations or other NT

industry resources / energy delegation

0 10

Are there any other exhibitions or conferences your company would consider?

Please provide any other comments about the NT delegation to the conference. Including

coordination of the delegation, exhibition stand, value of engagement, overall experience etc
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Biz Secure - post work survey

Disclaimer

By completing this survey the user acknowledges that personal data may be collected and stored by SurveyMonkey
Inc (and others) on services outside Australia and will not be in the control of the Department of Industry, Tourism
and Trade. The information will be subject to SurveyMonkey’s privacy policies, and will not necessarily be
managed in accordance with the Information Act.

Foreword

We are currently measuring the impact of the program and would greatly appreciate it if you could complete the

survey and provide your feedback (approximately 4 minutes).

1. In the 12 months before your Biz Secure works were completed, did you experience any

break-ins / attempts, to your premises?

O Yes
O No

If yes, please provide brief details (number / frequency and type of break-in).

Biz Secure - post work survey

2. If yes, were goods stolen?

If yes, what is the total estimated value of the damage and loss incurred?

Biz Secure - post work survey

3. Have you experienced any break-ins / attempts since your security improvement works have

been completed?

O Yes
() No

If yes, please provide brief details (number / frequency and type of break-in)
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Biz Secure - post worlk survey

4.

If yes, were goods stolen?

Q Yes
() No

If yes, what is the total estimated value of the damage and loss incurred?

Biz Secure - post work survey

5.

6.

Do you feel the security of your premises has been improved against the risk of break-

ins?

Biz Secure - post work survey

If the Biz Secure program wasn’t available would you have proceeded with security improvements?

O Yes
C) No

Biz Secure - post work survey

7.

If yes, would the works be different to what the audit report recommended?

O Yes
() No

Biz Secure - post work survey
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8.

Any additional comments.

International education and training delegation to Vietnam and the Philippines

Foreword

Thank you for participating in the Study NT international education and training
delegation to Vietnam and the Philippines. The Department of Industry, Tourism
and Trade is seeking feedback on your recent attendance to assist us in
maintaining and improving the quality of our projects. We value your open and
honest opinions.

Instructions

The survey will take you approximately 7 minutes. We greatly appreciate your
feedback. Thank you!

Disclaimer

By completing this survey the user acknowledges that personal data may be
collected and stored by SurveyMonkey Inc (and others) on services outside
Australia and will not be in the control of the Department of Industry, Tourism and
Trade. The information will be subject to SurveyMonkey’s privacy policies, and will
not necessarily be managed in accordance with the Information Act.

Overall, how would you rate your participation in the delegation to Vietnam and the

Philippines?
Not valuable at all Somewhat valuable Very valuable
' Y '
S NS S

The time allocated to for the delegation was:

() )
() Too short () Too long

7 Just right
kJ] gl
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4. On a scale of 1-5 (with 5 the highest), how satisfied were you with the following

of the delegation?

0 - Extremely 1 - Not
unsatisfied satisfied

Communication
prior to the
delegation

Transportation
during the

delegation

Accommodation at
Caravelle Saigon

Accommodation at
New World Makati

Participation by the
Minister for
International
Education
(Philippines)

Participation by the
Deputy Chief

Minister (Vietnam)

Hosting by Study NT
staff

2 - Somewhat
satisfied

Do you have any additional questions/feedback for this event?

3 - Very
satisfied

4 - Extremely
satisfied

N/A
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6.

5. Fedback on the agent seminar in Ho Chi Minh

Poor

Length of time for
the event (2.5hours)

Format of the event
(presentations,
followed by
networking and
lunch)

Venue - New World
Saigon

Networking
opportunity

Catering

Attendance by
agents

Presentations

Do you have any additional questions/feedback for this event?

Please provide provide feedback on the Showcase event in Ho Chi Minh

Poor

Length of time for the
event (2.5hours)

Format of the event
(presentations, followed
by networking and
afternoon tea)

Venue - New World
Saigon
Networking opportunity

Catering

Attendance by
students/parents/agents

Presentations

Average

Average

Excellent

Excellent
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7. Please provide provide feedback on the 'Friends of the Territory' alumni event in Ho
Minh
Poor Average Excellent

Length of time for
the event (1.5hours)

Format of the event
(networking)

Networking
opportunity
Catering

Venue - New World
Saigon

Do you have any additional comments or feedback?

Please provide provide feedback on the agent seminar in Manila

Poor Average Excellent

Length of time for
the event (2.5hours)

Format of the event
(presentations,
followed by
networking and
lunch)

Venue - Holiday Inn
Makati

Networking
opportunity

Catering

Attendance by
agents

Presentations

Do you have any additional questions/feedback for this event?



9. Please provide provide feedback on the Showcase event in

Poor Average Excellent

Length of time for the
event (2.5hours)

Format of the event
(presentations, followed
by networking and
lunch)

Venue - New World
Makati

Networking opportunity

Catering

Attendance by
students/parents/agents

Presentations

Do you have any additional comments or feedback?

10. Please provide provide feedback on the presentations delivered at both the agent
seminars and showcase events
Poor Average Excellent

Presentation by
Study NT

Presentation by
Migration NT

Presentations by
providers

Do you have any additional comments or feedback?
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11. Please provide provide feedback on the 'Friends of the Territory' alumni event in Manila

Poor Average Excellent

Length of time for
the event (1.5hours)

Format of the event
(networking)

Networking
opportunity

Catering

Venue - Holiday Inn
Makati Oz Bar

Do you have any additional comments or feedback?



13.

Poor Average

Briefing by
Australian Consulate
General team in Ho
Chi Minh (Mon 14
Nov)

Site visit to Saigon
Tourist Hospitality
College (Mon 14
Nov)

Australian Consul-
General reception
(Mon 14 Nov)

Briefing by
Australian Consulate
General team in
Manila (Thursday 17
Nov)

Site visit with Alana
Kaye College
(Thursday 17 Nov)

Philippine
Government for
Education
presentations
(Commission on
Higher Education
and Technical
Education and Skills
Development
Authority) (Thursday
17 Nov)

Time allocated for
providers own
meetings

Do you have any additional comments or feedback?

Excellent

N/A

Are you/your organisation likely to participate in another overseas delegation coordinated

by Study NT?

Yes
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15.

16.

What impact did the NT Government financial support ($1000, per organisation, per

market) have on your decision/ability to participate?

Do you have any other feedback or comments?
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2022 Student Ambassador Program Survey

1. Rate the professional development sessions from most to least useful

(1= most useful and 5= the least useful/beneficial session for me)

How to be a good Ambassador (Amy Hetherington)

Media Training (Amanda Jarratt / Moo Media)

Social Media Training (Amy Hetherington)

How to use LinkedIn effectively (Karen / Captovate)

Networking and Public Speaking (Amy Hetherington)

Resume Writing and Interview Skills (Amy Hetherington)
2. How did you rate the presenters?

(For example, were they relatable, did they deliver the content to a standard that you would

expect, was one of the presenters more effective in a session than the others?)

3. Are there any professional development topics that you would like to have offered

through the Ambassador Program?

4. What did you find to be the most valuable aspect or part of the program in 2022?

5. Did you enjoy the social functions you attended?

(i.e. Harmony Soiree, Kindness Festival, Student Awards Launch, Student coffee catch-ups)
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6.

7.

Is there anything that you think could be incorporated into the program to make it more

appealing to international students and engage Ambassadors throughout the year?

Do you have any other feedback or comments?
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4.

5.

Study NT website - Agents

Study NT is reviewing its current website and content on theterritory.com and we
would appreciate your feedback on our ‘Agents’ section of the website to ensure
any changes and improvements are valuable to you as an agent.

Please spend five minutes navigating through the ‘Agents’ section of the website.
Also, click around the topics on the main page or side navigation to understand
the information hierarchy and find information that could be useful to you.

Have you ever visited the website (before today)?
(Y
() Yes
N
() No
How many times or how frequently?
C) Weekly
(Y
) Monthly
() Every 6 months or less
p—

I
P Never

What is (are) the most useful section (s) of the website for you?

What do you like most about the website?

What do you dislike most about the website?
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4.

5.

Study NT website - Industry Stakeholders

Study NT is reviewing its current website and content on theterritory.com and we
would appreciate your feedback on our ‘Industry Stakeholders’ section of the

website to ensure any changes and improvements are valuable to you as an
industry stakeholder.

Please spend five minutes navigating through the ‘Industry Stakeholders’ section
of the website. Also, click around the topics on the main page or side navigation
to understand the information hierarchy and find information that could be useful
to you.

Have you ever visited the website (before today)?

()

() Yes
p—

~
() No

How many times or how frequently?
() Weekly
ij Monthly
() Every 6 months or less

I
P, Never

What is (are) the most useful section (s) of the website for you?

g
What do you like most about the website?

p:
What do you dislike most about the website?

p:
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Study NT Professional Development: agent engagement and familiarisation tours

Disclaimer

By completing this survey the user acknowledges that personal data may be collected and stored by SurveyMonkey
Inc (and others) on services outside Australia and will not be in the control of the Department of Industry, Tourism
and Trade. The information will be subject to SurveyMonkey’s privacy policies, and will not necessarily be
managed in accordance with the Information Act.

Foreword

Thank you for attending the Study NT professional development delivered by the Hon. Phil Honeywood. The
Department of Industry, Tourism and Trade is seeking feedback on your recent attendance to assist us in
maintaining and improving the quality of our projects. We value your open and honest opinions.

Instructions

The survey will take you approximately two minutes. Thank you for your participation!

1. Overall, how would you rate the Professional Development: agent engagement and

familiarisation tours?
.‘: -j Very valuable
C) Somewhat valuable

(_} Not at all valuable

2. How would you rate the presenter?
Poor Average Good Excellent
Phil Honeywood,
Chief Executive
Office, the )
International (D C) C) C)
Education

Association of
Australia

Any comments

3. Did the training meet your needs?
Cj Yes
()
N No

/— If no, why not?
/
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Was the length of time for the Professional Development appropriate?
Too short
Just right

Too long

What further training would help you achieve your international education and training

business needs?

Do you have any further feedback?
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NT Training Awards Gala Dinner - Evaluation

Survey

| attended as a... (select all that apply)

37 responses

Sponsor —5 (13.5%)
Finalist —9 (24.3%)
Judge —2 (5.4%)
Representative of the Northern... —4 (10.8%)
Finalist guest —12 (32.4%)
Finalists trainers guest —1(2.7%)
Industry member —1(2.7%)
Support person —1(2.7%)
Co host —1(2.7%)
Nominator —1(2.7%)
guest —1(2.7%)
Representative for school, stud... —1 (2.7%)
0.0 2.5 5.0 7.5 10.0 12.5
Was this your first year attending the NT Training Awards gala dinner?
37 responses
® Yes
® No
What overall rating would you give the event
37 responses
20
15 17 (45.9%)
15 (40.5%)
10
S
9 4 (10.8%
0 (0%) 1 (2.|7 %) ( b)
0 |
1 2 3 4 5
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Please tell us a bit about your experience:

I Exceptional [l Above Average [ Average
20

10

I Below Average [l Poor

Purchasing tickets & Registration & table
selecting tables allocations

Formalities & event flow Finalists' videos & Entertainment & theming Food & hospitality
praduction

Do you think the categories and finalists represented the VET sector accurately?

37 responses

® Yes
® No

il

If no, please explain why not:2 responses

e There should be a category for VET industry support worker (excluding RTOs, Trainers,
employer and students) there are individuals, organisations and non-for-profits out

there supporting VET and they deserve recognition also.

e | feel there could be a medium training provider group, rather than just small and then

large, as there is alot of space between those categories.

How likely is it that you would recommend the event to a friend or colleague?

37 responses

30
20 22 (59.5%)
10 10 (27%)
0 (0%) ! (7%) 4(10.8%)
0 |
1 2 3 4 5
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If you have any suggestions for the 2023 NT Training Awards, please let us

know.I7 responses

| heard a few people weren't happy about it being on the same weekend as Fathers
Day

Yes, lighting was very difficult to see and eat. More time to social with stakeholders
Better lighting inside the venue to be able to identify colleagues. Transportation,
provide a bus / share ride option to book. Ensure that food allergies are catered for.
Put a spotlight on all of the nominees when announcing them so that they can be
identified.

Musical entertainment

Less breaks in between please.

N/A

When introducing the finalists and during their video presentations, virtually no
mentions are given to what qualifications they are studying, where they are from, who
employs them or who their training providers are. This means their often interesting
stories are without context and tend to blend into very generic highly repetitive
formulaic recitations of the same things. The context of their stories would give the
evening a much more memorable flavour and could be used to better demonstrate
their journeys and value to the system as role models.

HAVE VET HOSPITALITY STUDENTS FROM LOTS OF LOCATIONS SERVING, HAVE 2
BARS BUT SET UP THEM UP AS BARS THE TONIC WAS WARM AND FLAT NO GOOD
CHOICE OF BEVERAGES JUST STANDARD CHEAP BRANDS

Perhaps some more time to network at some point, before event outside in foyer
would have been nice.

Towards the end of the proceedings the awards really dragged on. People were unable
to be served refreshments at their table during this time which did not help . | attended
the awards in 2021 and this was the case also. Would possibly review the amount of
time taken around presenting awards and look to further reduce. E.g. do you really
need to get the runner up on stage for each awards?

Live music after the awards

entertainment in between breaks, something to encourage people to stay after final
awards to mingle

Great event all round, however they are very long given the nature of how many awards
and the fact there is video recognition of both runner up and winners and finalists -
then speeches etc

The student finalist videos wee good quality however, each finalist's story should have
been presented before announcing the winners, not after. We only saw stories of the
winners which wasn't fair on the other finalists.

Have only one MC, the concept of two didn’t work well as the bloke was boring

VET Innovation award - recognises innovative strategies for encouraging VET
pathways and improving VET outcomes

The video production was disjointed & seemed to miss some contestants in the initial
introduction & then they won so we lacked information about them. Also it seemed to

drag on.
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Do you have any other feedback?13 responses

Thank you for everything!!

It was quite late, perhaps consider commencing earlier. At the venue there were long
line ups at the bathrooms during breaks and quite a long walk to them.

Do the other categories whilst people are eating, no need to stop presenting whilst
people are eating we can multitask and taste the food whilst listening to the presenter
as well , no need for many breaks . Then have more time for people to mix and mingle
at the end of the event.

Event run time for presentation was extremely slow, felt like it dragged on a longer
then previous years. Amy and Rory roaming took up way too much time talking
pointlessly. Everyone wants to come and celebrate those there and the VET sector not
listen to them going on and on.

Event was very well run, lighting and table settings looked great. Very well run,
congratulations!

Lighting in the room when people are settling and trying to find tables would be
helpful, otherwise a great event. In the Survey: Question: What overall rating would you
give the event? - this has | at Poor but the next question has | as Exceptional. High
chance of incorrect answers if people are not reading carefully the options.

map of where tables are, Maitre"d, greeting and seating people, the back of the venue
looked like walking into a shed have some banners and info about the event,. it was a
great night and the food was the best | have eaten at this event. MC is amazing
Screens, multimedia, videos were fantastic!

The lightness of the evening was nicely matched with the importance and prestige of
the occasion. | felt this was positive for young people who may not have been to large
scale events such as this before. The 360 photo was a fun element for the night.
Timing flowed smoothly. Was a great night.

Pair back on one video each award - recognise the finalists and winner videos etc (this
will help with timing)

Thank you for providing non-alcoholic Cuvee on tables on the night. We non-drinkers
feel included :)

A good night, proceedings flowed well, food was superb and food and wine service
excellent. Some light entertainment would Have been nice.

It was a really lovely evening, thank you!
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OBM 2022 - Post event survey

Competition details

October Business Month Evaluation Survey Giveaway and Airnorth Travel Package to Timor Leste (“the
Competition”)

To be eligible to enter the Competition, you must have attained the age of 18 and have attended one or
more October Business Month events between 1-31 October 2022 in either Alice Springs, Darwin,
Katherine, Nhulunbuy or Tennant Creek.

You will receive one entry per person for completing the post event evaluation/feedback survey.

The Competition commences on 26 October 2022 and entries close on 20 November 2022 at 11.59pm
ACST.

The prize winner will be drawn on 24 November 2022 at 10.00am ACST at Level 5, Charles Darwin
Centre, 19 Smith Street, Darwin NT 0800 by the Promoter and winners will be notified either by telephone
or email immediately following the draw and their name published in the Classifieds section of the NT
News on Saturday 26 November 2022.

The first valid entry drawn will win the Airnorth Travel Package to Timor Leste which includes:
e Airnorth airfares from Darwin to Timor Leste return with 20kg checked baggage for two people.

e Twin share accommodation at Atauro Villa in Beloi for two days, one night including - boat
transfers, meals, and a diving experience for two people.

e Two nights’ accommodation at Timor Plaza with breakfast for two people.

Prize conditions apply. For more information, view the Airnorth, Compass Diving and Timor Plaza terms
and conditions.

Each entry has an equal chance of winning the prize.

Entry to the October Business Month Evaluation Survey Giveaway are subject to the terms and conditions
available at https://industry.nt.gov.au/publications/business/policies/competition-minor-and-major-trade-
lotteries-standard-terms-and-conditions
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October Business Month Evaluation Survey

Thank you for participating in October Business Month 2022. The survey will take you approximately five
minutes to complete.

We encourage and value your feedback. Your survey responses will assist us to continue to develop and
strengthen the delivery of future October Business Month programs.

General and booking platform

Question

1 Did you attend an event/s during October
Business Month 2022?

2  Which region did you attend events in? (select
all that apply)

3  Didyou find it easy to register to attend
October Business Month events?

4  Did you download and use the OBM event app?

5 How did you hear about October Business

Month? (select all that apply)

Answer option / type

Yes

No

Alice Springs
Darwin
Katherine
Nhulunbuy
Tennant Creek

Yes
No

Yes

No

Department of Industry Tourism and Trade
Business Bulletin

LinkedIn

Newspaper

October Business Month website
Printed OBM calendar of events
Radio

Small Business Champions

Social media (Facebook and Instagram)
Television

Territory Q magazine

Word of mouth

Other (please specify below)
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Program
Question Answer option / type
1 Did you learn something new by attending an Yes
event during October Business Month 2022? No
2 | believe October Business Month created a Strongly agree
platform for Territory businesses to connect, Agree
learn and be inspired Neutral
Disagree
Strongly disagree
3 Attending October Business Month events Change the direction of my career
helped me to (select all that apply): Clarify what my business / career may look like
in five years

Connect and network with like-minded
business people

Increase earning potential for myself or my
business

Inspired me to learn new skills that will help
advance my career / business

Other (please specify below)

4 If you registered for an event but didn’t attend, | couldn’t find the venue
please tell us why? | did not receive a reminder
| forgot

Something came up at work
Something personal came up
Other (please specify below)
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Keynote events

Question Answer option / type
1 Did you attend any of the keynote events NAB Inspirational Evening with Dr Richard
(select all that apply) Harris
Katherine Business Dinner with Dr Anika
Molesworth

TIO Resilience in Business Breakfast with Dan
Pronk (Nhulunbuy)

TIO Resilience in Business Breakfast with Dan
Pronk (Tennant Creek)

TIO Resilience in Business Breakfast with Dan
Pronk (Darwin)

The GID Mindset: 'Get It Done' Breakfast with
Christian Boucousis

Women in Business Lunch, featuring Ita
Buttrose AC, OBE (via live stream) - Darwin
Women in Business Lunch, featuring Ita
Buttrose AC, OBE (via live stream) - Alice

Springs
| did not attend any keynote speaker events
2 Did you find the SMS reminders for keynote Yes
events helpful? No
3 Were you satisfied with the keynote speakers? = Yes
No
Did you find the keynote presentation Yes
engaging and the content relevant? No
Do you have other feedback on the keynote Free text

speakers?

OBM Partner Events

This year saw the return of OBM Partner Events, independently hosted events delivered by Territory
business and industry to give businesses the opportunity to showcase their skills and knowledge to
support and motivate business owners and employees and build business capability.
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Partner events covered a wide range of topics including branding and social media, performance and
leadership, workforce retention, business improvement and self-care from around 48 providers.

Question Answer option / type
1 Did you attend any OBM Partner events or Yes
workshops? No
2 Did you find the presentation engaging and the = Yes
content relevant and up to date? No
3 Were you satisfied with the presenters and Yes
speakers? No
4 Do you have other specific feedback on the Free text

OBM Partner Events? (please include the name
of the event you attended)

October Business Month 2023

OBM 2023 -Q
Question Answer option / type
1 | Would you attend future October Business Yes
Month events? No
2  What would make you attend more October It was great the way it was!
Business Month events? More high profile keynote speakers

More local speakers

Back to back sessions in one location

One day industry specific conference
Lower ticket cost

More events held outside of business hours
More workshops

Weekly themes for events (eg. social media,
wellness, work safety marketing)

Other (please specify below)
3 | What topics/themes would you like to see in the = Basics of business (eg. business planning,
program in 20237 (select all that apply) finance)
Digital marketing and social media
e-Commerce
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Question Answer option / type
Future proofing (eg. succession planning, scaling
up)
Innovation
Inspiration and motivation
International business (export and trade)
Leadership and management
Regional updates
Sales
Sustainability
Wellness
Workforce attraction / retention
Other (please specify below)

4  |f there was one thing we could improve, what Free text
would it be?
5  Any other feedback or comments? Free text

By submitting a completed survey, you are automatically entering the October Business Month Evaluation
Survey Giveaway and accept the Competition standard terms and conditions. Prize conditions apply. For
more information, view the Airnorth, Compass Diving and Timor Plaza terms and conditions.

The results of the draw including the winners name will be published in NT News Classifieds section on 26
November 2022.
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Did the event meet your expectations?
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Waere you satisfied with the qualty of the content?
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Did you leam something new?
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Complete the online evaluation survey for your (

chance to win a Dili Travel Package*

Prize package includes:
« 2 return airfares to Dili, Timor Leste
« 2 nights accommodation at the Timor Plaza Hotel
«» 2 days / 1 night Compass Dive Tour to Atauro

A link to complete the evaluation survey will be automatically sent to all
OBM attendees at the end of October.

*Total prize value $4,464.18. Prize will be drawn and winner advised on 24 November 2022. For full terms and
conditions go to obm.nt.gov.au

october
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OBM 2022 - Event Partner survey

We'd be grateful for your feedback about your experience as an OBM Event Partner in 2022.

Your feedback is a valuable part of our overall evaluation of OBM 2022, and will help us improve the Event

Partner experience for 2023.

If you would like to provide further feedback or if you would prefer to arrange a face to face debrief with
the team, please email OBM@nt.gov.au

Question

1

How did you hear about the opportunity to host
an OBM Partner Event?

How did you find the event submission portal
and process?

Did you find the reports available in the portal
useful?

Did you download and use the OBM Event
Organiser mobile app to check attendees into
your event/s?

Were you satisfied with the attendance at your
OBM Partner Event/s?

What were the benefits to your business from
being an OBM Event Partner in 2022?

Answer option / type

Department of Industry Tourism and Trade
Business Bulletin

Direct email from OBM team

LinkedIn

October Business Month website

Referral from another business

Social media (Facebook and Instagram)
Word of mouth

Other (please specify)

Easy to use
| had some difficulties that were quickly fixed
Difficult to use

Very useful
Somewhat useful
Didn’t use them

Yes
No

Yes
No
Free text

Increased profile and brand awareness
Networking
New clients / customers

Confidence in your business
Other (please specify)
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Question

7 Do you think being an OBM Event Partner was
valuable for your business / organisation?

8  Would you consider being an OBM Event
Partner in 20237

9  What improvements could we make to the OBM
Partner Events program for 2023?

10 Do you have any other feedback, comments or

would you be willing to provide a testimonial
about your experience as an OBM Event
Partner?

Answer option / type

Yes
No

Yes
No

Free text

Free text

107



A 2 NORTHERN
W TERRITORY

Survey questions
All mandatory questions are marked with an asterisk *

Question 1.

How useful did you find the presentations to be for your business?

How to build brand advocacy in a new world - Amanda Stevens *

Please select...

Future of demand: what do international travellers now expect — Tourism
Australia *

Please select... v |

Marketing the Northern Territory: how to get involved — Tourism NT *

Please select... v

Effective partnerships to deliver authentic Aboriginal cultural experiences —
Cross Cultural Consultants *

Please select... v

Accessible tourism: how to remove barriers to accessing tourism experiences -
Paul Pritchard *

Please select... v
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Future projects: insights into key developments in the region — panel chaired by
RTO *

Please select...

Distribution insights: understanding the new travel customers’ journey — Expedi
Group *

Please select...

JUCY insights: driving into the NT — Jucy Group *

Please select...

Cruising towards 2030 — Carnival Cruises *

Please select...

Sustainable tourism: easy wins to attract the sustainable consumer — panel
chaired by KPMG *

Please select...

Question 2.

List one thing that you will change in your business based on information gaine
from the sessions. *

Question 3.

Are you seeking further support for your business? If yes, please advise what
area you would like assistance with. *
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Question 4.

What topics or speakers that you would like to see included at future tourism
conferences and why? *

Question 5.

Please provide any further comments or feedback that you may have.

Question 6.

If you have require a follow up meeting, please provide your full name, company
name and email address.

' BACK | Submit

NORTHERN
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Survey questions

All mandatory questions are marked with an asterisk *

Question 1.

How useful did you find the presentations to be for your business?

How to build brand advocacy in a new world - Amanda Stevens *

Please select...

Future of demand: what do international travellers now expect — Tourism
Australia *

Please select... v

Marketing the Northern Territory: how to get involved — Tourism NT *

Please select... v

Effective partnerships to deliver authentic Aboriginal cultural experiences —
Cross Cultural Consultants *

Please select... v

Accessible tourism: how to remove barriers to accessing tourism experiences -
Paul Pritchard *

Please select... i
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Future projects: insights into key developments in the region — panel chaired by
RTO *

Please select. ..

Distribution insights: understanding the new travel customers’ journey — Expedia
Group *

Please select. ..

JUCY insights: driving into the NT — Jucy Group *

Please select...

Leveraging Local Events — panel chaired by Dale Mclver

Please select...

Sustainable tourism: easy wins to attract the sustainable consumer — panel
chaired by KPMG *

Please select...

Question 2.

List one thing that you will change in your business based on information gained
from the sessions. *
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Question 3.

Are you seeking further support for your business? If yes, please advise what
area you would like assistance with. *

Question 4.

What topics or speakers that you would like to see included at future tourism
conferences and why? *

Question 5.

Please provide any further comments or feedback that you may have.

Question 6.

If you have require a follow up meeting, please provide your full name, company
name and email address.

Back Submit
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COMMUNICATIONS AND MARKETING

20. Please detail expenditure on advertising and communications during the
period 1 July 2022 to 31 March 2023.

For each advertisement for which an expense was incurred:

a) What was the purpose / description of the advertisement?

b) Who was the advertisement placed with, i.e. media outlet, newspaper,
television station, digital platform; or other?

c) What was the total production cost, including, but not limited to,
design, commissions, and placement costs?

d) Were tenders or expressions of interest called? If not, why not?

e) Did the agency enter into any separate arrangements for advertising
placements or advertorials? If so, please provide details of expenditure
and media outlet.

Answer:

Due to the nature of the Department of Industry, Tourism and Trade activities, the
administrative burden to provide a detailed answer to this question has been determined to
be excessive. As such, the Department has provided a high-level response to total
advertising, marketing and communications spend for the Department beginning 1 July
2022 to 31 March 2023 of $16.76 million.

An additional $3.93 million was spent on cooperative tourism marketing campaigns. In
total, the spend for advertising, communications and marketing as well as cooperative
marketing for the period beginning 1 July 2022 to 31 March 2023 was $20.69 million:
e $19.08 million was attributed to the Tourism portfolio

e $1.61 million was attributed to all other portfolio areas of the department.

TRAVEL

21. Please provide the total expenditure and itemised details of travel, including,
but not limited to travel-related costs such as accommodation, travel
allowance, entertainment, car rental, meals and incidentals, in each Agency and
authority during the period 1 July 2022 to 31 March 2023 broken down to:

a) International Travel

b) Interstate Travel
c) Intrastate Travel

115



Answer:

For the period to 31 March 2023, the total travel expenses for the Department of Industry,
Tourism and Trade was $2.115 million.

. Intra-territory Interstate International Total
Description
$ $ $ $

Official Duty Fares 576,305 301,507 135,708 1,013,520
Accommodation 355,237 178,541 51,303 585,081
Travel Allowance 324,843 92,353 25,339 442,535
Others 61,081 2,382 10,412 73,876
Grand Total 1,317,466 574,784 222,762 2,115,012
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22. Inthe case of international travel identified in response to the question above, please provide the purpose,
itinerary, persons and costs involved in each trip.

Answer:

Travel Travel to Destination Reason For Travel Total Cost
from date date
2/08/2022 | 5/08/2022 | Singapore Meetings with key stakeholders: Singapore Airlines, Qantas Group, and key
distribution partners 1,481
2/08/2022 | 5/08/2022 | Singapore Meetings with key stakeholders: Singapore Airlines, Qantas Group, and key
distribution partners 718
2/08/2022 | 5/08/2022 | Singapore Meetings with key stakeholders: Singapore Airlines, Qantas Group, and key
distribution partner 1,359
6/08/2022 | 18/08/2022 | USA to attend Trade Event North America Marketplace
3,893
15/08/2022 | 19/08/2022 | Timor-Leste to strengthen biosecurity surveillance activities and relationships with Timor-
Leste 2,794
15/08/2022 | 19/08/2022 | Timor-Leste to strengthen biosecurity surveillance activities and relationships with Timor-
Leste 1,023
18/08/2022 | 19/08/2022 | Timor-Leste to finalise the draft Strategic Partnership Agreement between the NT
Government and Timor-Leste Government 1,233
18/08/2022 | 19/08/2022 | Timor-Leste to finalise the draft Strategic Partnership Agreement between the NT
Government and Timor-Leste Government 1,296
18/08/2022 | 19/08/2022 | Timor-Leste to finalise the draft Strategic Partnership Agreement between the NT
Government and Timor-Leste Government 1,282
18/08/2022 | 19/08/2022 | Timor-Leste to finalise the draft Strategic Partnership Agreement between the NT
Government and Timor-Leste Government 1,234
6/09/2022 | 10/09/2022 | Timor-Leste to attend a Business Delegation in Timor-Leste for trade opportunities,
workforce attraction, agriculture and biosecurity 2,138
7/09/2022 | 11/09/2022 | Timor-Leste to attend a Business Delegation in Timor-Leste for trade opportunities,
workforce attraction, agriculture and biosecurity 1,483
7/09/2022 | 12/09/2022 | Timor-Leste to attend a Business Delegation in Timor-Leste for trade opportunities,
workforce attraction, agriculture and biosecurity 1,626
7/09/2022 | 12/09/2022 | Timor-Leste to attend a Business Delegation in Timor-Leste for trade opportunities,
workforce attraction, agriculture and biosecurity 1,591
8/10/2022 | 12/10/2022 | Singapore to negotiate Cooperative Marketing Agreement with Singapore Airlines, and
further discussions with ancillary global partners with Tripadvisor and 3,548
Skyscanner
8/10/2022 | 15/10/2022 | USA to attend IMEX America tradeshow
6,818
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Travel Travel to Destination Reason For Travel Total Cost
from date date
9/10/2022 | 15/10/2022 | USA to attend IMEX America tradeshow
5,943
15/10/2022 | 20/10/2022 | Singapore to attend International Media Marketplace conference in Singapore
1,788
2/11/2022 | 11/11/2022 | New Zealand to attend the Tourism Australia New Zealand roadshow
4,874
2/11/2022 | 8/11/2022 | New Zealand to attend the Tourism Australia New Zealand roadshow
3,501
7/11/2022 | 8/11/2022 | New Zealand to attend the Tourism Australia New Zealand roadshow
1,866
10/11/2022 | 19/11/2022 | England to attend the Tourism Australia 2022 in London
4,398
10/11/2022 | 18/11/2022 | Vietnam to lead a delegation visit Vietham for stakeholder engagement, student and
workforce attraction 9,767
12/11/2022 | 17/11/2022 | Vietnam to lead a delegation visit Vietham for stakeholder engagement, student and
workforce attraction- Trip was cancelled 3,024
12/11/2022 | 17/11/2022 | Vietnam to lead a delegation visit Vietham for stakeholder engagement, student and
workforce attraction 9,417
12/11/2022 | 20/11/2022 | Vietnam, to lead a delegation visit Vietham and Philippines for stakeholder
Philippines engagement, student and workforce attraction 6,265
12/11/2022 | 20/11/2022 | Vietnam, to lead a delegation visit Vietham and Philippines for stakeholder
Philippines engagement, student and workforce attraction 6,276
13/11/2022 | 23/11/2022 | Vietnam, to lead a delegation visit Vietham and Philippines for stakeholder
Philippines engagement, student and workforce attraction 2,757
15/11/2022 | 20/11/2022 | Philippines to lead a delegation visit Philippines for stakeholder engagement, student
and workforce attraction 4,689
14/11/2022 | 16/11/2022 | Timor-Leste to attend tourism marketing workshop in Timor-Leste
1,338
21/11/2022 | 25/11/2022 | Timor-Leste to lead the NT VET Community of Practice workshop in Timor-Leste
916
26/11/2022 | 5/12/2022 | Singapore to attend the World Aquaculture Society Conference 2023 in Singapore
3,493
26/11/2022 | 5/12/2022 | Singapore to attend the World Aquaculture Society Conference 2023 in Singapore
3,493
27/11/2022 | 3/12/2022 | Singapore to attend the World Aquaculture Society Conference 2023 in Singapore
3,216
28/11/2022 | 2/12/2022 | Singapore to attend the World Aquaculture Society Conference 2023 in Singapore
3,527
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Travel
from date

Travel to
date

Destination

Reason For Travel

Total Cost

27/11/2022

1/12/2022

Indonesia

to re-establish relationship with major airline's executive teams and provide
update on NT economic activities

4,177

8/12/2022

11/12/2022

Indonesia

bilateral government and industry engagement to support established
trading relationships, workforce attraction and agriculture and biosecurity
discussions- Trip was cancelled

552

8/12/2022

11/12/2022

Indonesia

bilateral government and industry engagement to support established
trading relationships, workforce attraction and agriculture and biosecurity
discussions

1,107

8/12/2022

11/12/2022

Indonesia

bilateral government and industry engagement to support established
trading relationships, workforce attraction and agriculture and biosecurity
discussions

2,030

4/02/2023

11/02/2023

India, Nepal

to attend the International Consultants for Education and Fairs South Asia in
Mumbai, and to lead delegation to Nepal to promote study in Northern
Territory

6,715

4/02/2023

11/02/2023

India, Nepal

to attend the International Consultants for Education and Fairs South Asia in
Mumbai, and to lead delegation to Nepal to promote study in Northern
Territory

7,155

12/02/2023

18/02/2023

Thailand

to attend the Routes Conference, meet current and prospective airline
partners to discuss or present the Northern Territory's aviation landscape,

5,709

24/02/2023

4/03/2023

Indonesia

to close out the Indonesia Northern Territory Biosecurity Program and to
hold discussions with UGM University faculty staff, Minister of Agriculture,
Vet Medical Association and visit various farms.

2,149

25/02/2023

4/03/2023

Indonesia

to close out the Indonesia Northern Territory Biosecurity Program and to
hold discussions with UGM University faculty staff, Minister of Agriculture,
Vet Medical Association and visit various farms.

786

26/02/2023

4/03/2023

Indonesia

to close out the Indonesia Northern Territory Biosecurity Program and to
hold discussions with UGM University faculty staff, Minister of Agriculture,
Vet Medical Association and visit various farms.

1,908

26/02/2023

4/03/2023

Indonesia

to close out the Indonesia Northern Territory Biosecurity Program and to
hold discussions with UGM University faculty staff, Minister of Agriculture,
Vet Medical Association and visit various farms.

4,869

28/02/2023

4/03/2023

Indonesia

to close out the Indonesia Northern Territory Biosecurity Program and to
hold discussions with UGM University faculty staff, Minister of Agriculture,
Vet Medical Association and visit various farms.

1,756

28/02/2023

11/03/2023

Canada, USA

to represent NT at the Prospectors and Development Association of Canada
conference in Toronto, and to meet with investors organised by Austrade in
New York

14,750
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Travel Travel to | Destination Reason For Travel Total Cost
from date date
28/02/2023 | 11/03/2023 | Canada, USA to represent NT at the Prospectors and Development Association of Canada
conference in Toronto, and to meet with investors organised by Austrade in 15,770
New York
2/03/2023 | 17/03/2023 | England, Ireland | to deliver Global Worker Attraction Campaign in Birmingham (England),
Manchester (England), Cork (Ireland), and Dublin (Ireland) 7,173
2/03/2023 | 17/03/2023 | England, Ireland | to deliver Global Worker Attraction Campaign in Birmingham (England),
Manchester (England), Cork (Ireland), and Dublin (Ireland) 4,454
6/03/2023 | 31/03/2023 | India, UAE, to participate in a capacity building tour of various date farms, research
Israel facilities and production facilities that can help advance date production and 8,721
supply systems in Northern Territory
6/03/2023 | 10/03/2023 | Singapore to represent Tourism NT and support NT operators travelling to the
Singapore Tourism Trade Mission 1,392
7/03/2023 | 9/03/2023 | Singapore to represent Tourism NT and support NT operators travelling to the
Singapore Tourism Trade Mission 1,546
17/03/2023 | 26/03/2023 | USA to attend the Adobe Summit 2023
4,717
20/03/2023 | 22/03/2023 | Timor-Leste to progress Police, Fire and Emergency cooperation under the NT-TL
Strategic Partnership Agreement. 1,567
24/03/2023 1/04/2023 | USA to attend Seatrade Cruise Global Expo in Fort Lauderdale Miami, USA
9,699

23. Please provide itemised details and costs of all travel undertaken by the Minister that was paid for by the
Agency or authority, including travel on charters during the period 1 July 2022 to 31 March 2023.

Answer:

A whole of government response to Question 23 will be provided by the Department of the Chief Minister and Cabinet.
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HOSPITALITY / FUNCTIONS AND EVENTS

24. Please provide full details of all official hospitality provided for the period 1
July 2022 to 31 March 2023.
In relation to each occasion where official hospitality was provided:
a) What was the purpose of the hospitality?
b) How many guests attended?
c) How many Ministers attended?
d) How many Ministerial staff attended?
e) How many MLAs attended?
f)  How many Public Sector employees attended?
g) What was the total cost incurred?

Answer:

Full details of all official hospitality provided for the period 1 July 2022 and 31 March 2023
are outlined in the Table below:
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No. of No. of No. of Total
Event Name AIIEL! NQ' o Ministerial e, & General Bt LS s
$ Ministers Staff MLAs NTPS (Non- of

NTG) attendees
2022 NT Training Awards Gala Dinner 83,406 2 1 0 8 541 552
Alice Springs Major Business Group and Regional Industry Roundtable 1,512 0 0 0 9 16 25
Luncheon
Annual Geoscience Exploration Seminar (AGES) Conference Dinner 91 0 0 0 1 0 1
AOG Energy conference - welcome reception 90 0 0 0 1 0 1
Australasian Society of Association Executives (AUSAE) in market launch 7,797 0 0 0 6 39 45
Australian International Documentary Conference (AIDC) 2023 - Dinner with 159 0 0 0 0 3 3
Brindle Films
Australian Procurement & Construction Council Stakeholder Dinner 73 0 0 0 1 0 1
Brolga Tourism Awards - Alice Springs 97 0 0 0 2 1 3
Brolga Tourism Awards thank you Darwin based Judges dinner 424 0 0 0 3 4 7
CEO meeting with senior departmental staff to discuss strategy to support 358 0 0 0 6 0 6
Alice Springs businesses and prepare for Ministerial Roundtable
Chamber of Commerce Board Members Luncheon 991 0 0 0 8 10 18
Chamber of Commerce Women in Business luncheon 273 0 0 0 5 0 5
Chinese Chamber of Commerce NT and Australia China Business Council 920 0 0 0 4 1 5
joint Chinese New Year
Client entertainment with Qantas Board Logistics Coordinator 231 0 0 0 0 4 4
Client lunch in Sydney to discuss business event partnership opportunities 48 0 0 0 1 1 2
Darwin gourmet food & street art tour with Simon Calder UK Content 410 0 0 0 2 0 2
Partnership
Darwin Major Business Group luncheon 925 0 0 0 7 13 20
Darwin Mining Club lunch 1,545 0 0 0 20 0 20
Dinner with Executive Vice President of Ausfilm 234 0 0 0 2 1 3
DITT staff farewell events 899 0 0 0 19 0 19
DITT Staff Forum - Alice Springs 2,818 0 0 0 53 0 53
Energy Club - Framework for progressing projects on land with Aboriginal 209 0 0 0 2 0 2
interests
Energy Club 2023 - Back to Business Networking Event 141 0 0 0 2 0 2
Energy Club NT Christmas Event 2022 91 0 0 0 1 0 1
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No. of No. of No. of Total
Amount No. of . . No. of External | Number
Event Name - Ministerial General
$ Ministers Staff MLAs NTPS (Non- of

NTG) | attendees
Energy Club NT Industry - Tamboran Resources Dinner 700 0 0 0 7 0 7
Famil - 212F/BIG4 dinner - Mindil Beach & Snapper Rock 96 0 0 0 3 0 3
Famil - Adventure Cities Dinner- USA | Top End / Red Centre 434 0 0 0 6 0 6
Famil - Australian Society for Parasitology Site Inspection - Darwin 44 0 0 0 1 0 1
Famil - Council of Deans of Nursing and Midwifery (CDNM) - Site Inspection 161 0 0 0 3 0 3
Darwin
Famil - Darwin Fest/Kakadu media event 795 0 0 0 2 0 2
Famil - Darwin Museum site inspection by Department of Foreign Affairs 100 0 0 0 1 0 1
and Trade staff
Famil - Darwin Showcase 2022 450 0 0 0 4 0 4
Famil - Fuji Film - Site Inspection 155 0 0 0 3 0 3
Famil - Heide Brandes USA Trade Partner 2022 162 0 0 0 2 0 2
Famil - host media delegation in the Red Centre from German Podcast 350 0 0 0 2 0 2
Famil - IFA Site Inspection Darwin 187 0 0 0 5 0 5
Famil - Pan Ocean Remote Sensing Conference (PORSEC) 2022 Lunch & 130 0 0 0 4 0 4
dinner
Famil - Site inspection of selected venues for the Greencross National 75 0 0 0 3 0 3
Clinical Conference 2024
Famil - Sounds of Silence Dinner 355 0 0 0 1 0 1
Famil - Tourism Australia - Alice Springs Premier 313 0 0 0 2 0 2
Famil - Trade Partner 2022 218 0 0 0 2 0 2
Famil - Wanderlust Magazine Trade Partner 2022 127 0 0 0 1 0 1
Famil - World Community Development Conference Darwin 51 0 0 0 2 0 2
Framework for progressing projects on land with Aboriginal interests - lunch 236 0 0 0 4 0 4
Future Northern Territory Towards 2030 Business Lunch 1,065 0 0 0 3 8 11
Hosting Governor of Negros Occidental Philippines & delegation 1,344 0 0 0 4 12 16
Industry Engagement Series - CEQ's Industry Roundtable Luncheon 2,410 0 0 0 14 31 45
Innovation Strategy 2.0 networking session with 2022 NT GovHack Awards 3,739 0 0 0 2 200 202
winners
International education and training - 2022 Wrap-up event NT 984 0 0 0 4 8 12
International Managers Meeting Dinner 163 0 0 0 2 0 2

123




No. of No. of No. of Total
Amount No. of . . No. of External | Number
Event Name - Ministerial General
$ Ministers Staff MLAs NTPS (Non- of

NTG) | attendees
Katherine Regional Industry Round Table Luncheon 967 0 0 0 9 23 32
Lunch meeting with Sonja Soderbom - MCI/Ovation International 61 0 0 0 1 1 2
Meeting with Singapore Airlines Senior Executives 45 0 0 0 1 0 1
Mineral Development Taskforce Workshop Dinner 990 0 0 0 6 7 13
Northern Territory Indigenous Business Network 'INDISTRY' Awards dinner 844 0 0 0 4 0 4
NT Finalists Event prior to the Qantas Australian Tourism Awards 2022 3,864 0 0 0 4 35 39
NT Science Forum Launch 5177 0 0 0 5 98 103
NT Training Awards - finalist and sponsors function 2,973 0 0 0 5 45 50
NT Training Awards - Networking Dinner 387 0 0 0 0 40 40
October Business Month - Study NT "International students for your 2,222 0 0 0 2 66 68
business"
October Business Month -The GID Mindset 1,800 0 0 0 44 0 44
October Business Month Women In Business 2,270 0 0 0 49 8 57
Petrol Act Amendment Lunch 436 0 0 0 4 0 4
Production of Desert Kings Lunch 354 0 0 0 2 2 4
Royal Australasian College of Surgeons 226 0 0 0 6 0 6
SME Export and Business Development Roundtable Central Australia 421 0 0 0 7 10 17
Network
South Korean Delegation -breakfast, lunch & Dinner 2,628 0 0 0 12 37 49
Study Australia Partnership Meeting 696 0 0 0 3 11 14
Study NT Ambassadors Networking Activity 612 0 0 0 0 54 54
Study NT International Student Awards lunch with Minister Ah Kit 1,477 0 0 0 5 31 36
Sun Cable Australia-Asia PowerLink project update dinner 800 0 0 0 8 0 8
Timor-Leste trade delegation Debrief 522 0 0 0 3 20 23
Timor-Leste trade delegation lunch 1,873 1 1 0 4 74 80
TIO Resilience in Business Lunch 96 0 0 0 3 0 3
Tourism Australia - NT Immersion session dinner 1,873 0 0 0 14 8 22
Tourism NT Australian Tourism Data Warehouse Dinner 232 0 0 0 0 3 3
Tourism NT Board Meetings & Networking 2,163 1 0 0 6 33 40
Tourism NT Christmas Function 341 0 0 0 5 0 5
Tourism NT dinner with Qantas Commercial executives 1,554 0 0 0 6 10 16
Tourism NT Luxury Escapes Product Managers Dinner 821 0 0 0 1 6 7
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Event Name Amount $ No. of No. of No. of No. of No. of Total

Ministers Ministerial MLAs | General | External | Number of

Staff NTPS (Non- | attendees

NTG)

US Congressional visit Dinner- Appropriations Subcommittee for Military 4,663 0 0 0 2 23 25
Construction and Veterans Affairs

Victoria River Research Station Field Day & Meat and Livestock Australia 16,421 0 0 0 28 46 74

BeefUp Forum
Grand Total 178,395 4 2 0 499 1,584 2,089
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GRANTS, SPONSORSHIPS, DONATIONS AND INCENTIVES

25. Please detail expenditure on grants, sponsorships, donations and incentives
paid by your Agency (including the recipient of each payment) during the
period 1 July 2022 to 31 March 2023, including agency budget totals to
administer such programs.

Answer:
Refer Table — Answer to Question 25 and 28

26. Please detail the funds utilised to distribute awards and sponsorships in the
period 1 July 2022 to 31 March 2023, and to what activities. Please list details
of any contract periods as part of any arrangement.

Answer:
Refer Table — Answer to Question 25 and 26

27. Indicate which awards and sponsorships were managed by Regional Offices.
What is anticipated for the 2023/24 financial year?

Answer:
All awards and sponsorships are centrally managed, with input from regional teams across
the Territory.

28. Please detail the amounts paid on grants, donations and incentives to non-
Government organisations for the period 1 July 2022 to 31 March 2023,
including to which organisation and the services to be provided?

Answer to Question 25 and 28

The table below details grant expenditure by the Department of Industry, Tourism and
Trade from 1 July 2022 to 31 March 2023. The total expenditure for the period was
$103 million.

It is too administratively onerous to detail the recipient of each payment and identify
recipients that are non-government organisations.

Output Program Name YTD
Expenditure
(%)

Agriculture
Agriculture Project Co-contribution 29,166
Plant Industry Development 182,033
CRCNA and DAF Project Co-Contribution 323,808
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CRCNA Project Co-Contribution 397,547
932,554
Biosecurity and animal welfare
Animal Welfare Grant 97,981
Bio-Security Project Co-contribution 12,921
110,901
Business and Innovation

Aboriginal Business Development Grant 1,074,171
Business Growth Program 610,828
Business Innovation Support Initiatives 434,173
Business Security Program 1,087,491
Community Based Childcare Centre Program 45,904
Desert Knowledge Australia 560,000
Financial Fitness Fund - Peak Bodies 43,847
Financial Fitness Fund - Training Providers 120,293
Home & Business Battery Scheme 2,683,674
Home Improvement Scheme 15,200
Immediate Works Grant 145,638
Industry Support Program 2,561,375
Small Business Pivot Grant 1,655,283
Welcome To Territory Incentive 2,297
Work Stay Play 65,000
Smarter Business Solutions Grant 237,151
CAL User Fee 61,314

Remote Aboriginal Economic Development
Funding 8,580
EV Charger Scheme 8,000
11,420,218
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Fisheries

Community Ranger Grant 420,000
EVMS Assistance Grant 8,182
Recreational Fishing and searanger
operational Grant 957,120
Marine Rangers Grant 153,858
1,539,159
Resource Industry Development Services
RP Collaborations 850,343
NTGS Geoscience Australia Co-funding
contribution 1,000,000
1,850,343
Industry Development and Economic Analysis
Industry Strategy 48,500
RMF Capital Grants 232,662
281,162
Racing, gaming and liquor licensing
Community Benefit Fund Gambling
Amelioration Grant 2,552,563
Community Benefit Fund Major Capital Grant 5,732,748
Community Benefit Fund Major Community
Events 1,872,160
Community Benefit Fund Major Grant 442,548
Community Benefit Fund Minor Capital Grant 116,289
Community Benefit Fund Minor Grant 1,258,143
Community Benefit Fund Vehicle Grant 168,083
Mail Order Lotteries 219,673
Racing Industry Grants 8,976,656
Community Benefit Fund Gambling Research 402,661
21,741,522
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Events

Northern Territory Major Events Company Pty
Ltd

23,311,000

23,311,000

Screen Territory - Audience Development 31,000
Screen Territory - Production Funding 194,835
Screen Territory - Story Development 104,418
Screen Territory - Travel Support 94,018
Screen Territory - Industry Development 45,000
Screen Territory - Career Development 30,000
499,271
Study
Study NT Grant programs 288,416
Scholarships 30,610
319,026
Office of Sustainable Energy
Research Co-contribution 44,929
44,929
Tourism
NT Business Events Sponsorships,
Partnership Marketing and Other Grants 945,443
Cooperative Marketing and other commercial
in confidence grants 1,817,425
Visitor Experience Enhancement Program 424,058
Roadhouse to Recovery Grant 1,798,909
Aboriginal Tourism Grant 345,980
Regional Tourism Organisations and Visitor
Information Centres 2,230,431
Tourism Development Officer Position
Contribution 80,000
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Save and Learn Program and Tourism Grants 863,320
International Operations 30,545
NT Work Perks Vouchers 36,999
Summer Campaign 1,476,055
Advertising Co-Op Trade 655,051
Americas Marketing Campaign 115,738
10,819,954
Workforce
Aboriginal Responsive Skilling Grants
373,768
Aboriginal Workforce Development Grants
118,560
Australian Apprenticeship Centre
1,320,406
Build Skills
270,301
Chamber of Commerce Seasonal Worker
Project 160,000
Future Skills Program
14,800
Higher Education Scholarships
197,500
Industry Advice
2,316,920
JobTrainer Fund
403,556
NT Equity Training Programs
50,000
NT Group Training Program
28,000
NT Training Awards
43,500
NT Working Women's Centre
31,735
Pre-Employment
249,521
Provider Training Funding
5,734,827
Territory Workforce Programs
252,278
User Choice Funding
9,440,813
Flexible Workforce Initiatives
666,582
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National Skills and Workforce Development

7,951,370
Desert Peoples Centre Grant 190,328
VET Data Streamlining Program
150,000
Worldskills Australia Funding
60,000
Skilling Australians Fund
17,878
30,462,643

Answer to Question 25 and 26
The table below details expenditure for awards and sponsorships made by the Department
of Industry, Tourism and Trade from 1 July 2022 to 31 March 2023. The total expenditure

for the period was $437,027.

Output Sponsorship Amount ($)
Agriculture
Sponsorship of Timber Creek Camp draft 909
Sponsorship of NT Cattlemen’s Association (NTCA) 14,255
Conference and Nuffield Australia sponsorship
Sponsorship of Australian Association of Animal 10,000
Sciences Conference
Sponsorship of Vietnam Ministerial Trip 3,000
Sponsorship of Northern Territory Livestock 1,000
Exporters Association -Travel Support
29,164
Business and Innovation
Sponsorship of Community and Business 31,995
Excellence Awards
16,250
Sponsorship of Govhack and NT Stem Hero
12,000
Sponsorship of October Business Month Events
60,245
Biosecurity and Animal Welfare
Sponsorship of NTCA Conference and Freds Pass
Rural Show 6,364
NT Business Events Sponsorships 11,045
12,339
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Corporate and Governance

Sponsorship of Belong in Business Conference 5,000
Sponsorship of Facing North 2023 163,636
168,636
Fisheries
Sponsorship of World Aquaculture 2023 60,000
60,000

NT Geological Survey

Sponsorship of CDU and Petroleum Exploration 527
Society of Australia (PESA) Awards

527
Northern Australia Development and Strategic Engagement
Sponsorship of NT Export and Industry Awards
95,000
Sponsorship of NTCA Conference
9,091
104,091
Mines
Sponsorship of Minerals Council Australia (MCA)
NT Gala Dinner 8,000
8,000

MEDIA MONITORING SERVICES

29. Provide expenditure details on media monitoring services for the period 1 July
2022 to 31 March 2023 (including entities engaged and who utilises the
service).

Answer:

A whole of government response to Question 29 will be provided by the Department of
Chief Minister and Cabinet

INFRASTRUCTURE PROJECTS

30. How many projects have been submitted or are in the process of being
submitted to Infrastructure Australia or Northern Australia Infrastructure
Facility (NAIF) to be considered for the Infrastructure Priority List?

Answer:

A whole of government response to Question 30 will be provided by the Department of
Infrastructure, Planning and Logistics.
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31. Please provide details of newly committed projects for the period 1 July 2022
to 31 March 2023.

Answer:
A whole of government response to Question 31 will be provided by the Department of
Infrastructure, Planning and Logistics.

32. Please provide details of contracts awarded to interstate firms, for what
purpose, the cost and why a Territory firm was not chosen.

Answer:
A whole of government response to Question 32 will be provided by the Department of
Infrastructure, Planning and Logistics.

GOVERNMENT LEASED BUILDINGS

33. What is the total annual power bill of each Government building
owned/leased/used by each Department for the period 1 July 2022 to 31 March

20237
Answer:
Building/Location Total (%)
Alice Plaza
5,898
Alice Springs Core Store
6,329
Arid Zone Research Institute
77,337
Aurora Building, Alice Springs
6,998
Barkly House, Tennant Creek
15,679
Beatrice Hill Research Station
20,737
Berrimah Farm Science Precinct
501,101
Charles Darwin Centre, Darwin
55,654
Coastal Plains Research Station
18,020
Darwin Aquaculture Centre
208,474
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Building/Location Total ($)
Darwin Core Store
31,992
Depot (Tennant Creek)
266
Development House, Darwin
33,635
Fisheries - 33 Vaughan Street
30,005
Greenwell Building, Alice Springs
8,807
Jalistan House
8,451
Katherine Research Farm
74,842
Katherine Trucking Yards
419
N/A - Old Owen Springs Homestead and yards
229
NAB House
13,930
Paspalis Centre point
28,801
Randazzo Centre, Katherine
1,199
Total 1,148,802

(*) Total power bill of the building the department paid during the period, which does not take into
account the cost recoveries from other government agencies.

34. What is the total annual leased space of each Government building used by
each Agency/authority and at what cost for the period 1 July 2022 to 31 March
20237

Answer:
A whole of government response to Question 34 will be provided by the Department of
Corporate and Digital Development.
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35. How much Government owned or leased premises or office space is currently

under-utilised (at less than 100 per cent occupied) or vacant?

Answer:

A whole of government response to Question 34 will be provided by the Department of

Corporate and Digital Development.

FEES AND CHARGES

36. Please detail the statutory or legislative fees and charges levied by your

Agency/authority, the revenue raised in the 2022/23 financial year and whether

any of these fees and charges were increased following the passage of the
2022/23 financial year budget.

Answer:

The tables below detail the statutory or legislative fees and charges levied by the
department during the period 1 July 2022 to 31 March 2023.

Charges Total

Agency Fees and Revenue
Charges* Raised
(%)
exclusive
of GST
B.IOSGCUI‘_I'[y fee_s and 267.865
diagnostic testing
Community benefit levy 42,993
Criminal history name
checks 8,056
General construction
induction training card 67,158
(white card)
General skilled visa
nomination application 270,300
fees
Incorporated associations 37.208
fee
Mines and energy
processing fees 727,454
(licencesttitles)
Agency Fees and 1,421,034

*Excludes fees and charges collected from Territory Government entities
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Fees and Charges Revenue
receipted to Raised ($)
Accountable Officer’s exclusive
Trust Accounts (AOTA) of GST
Fls_herles licence fees and 173.457
levies
Mining remediation levy 12,937,073
Mining rents - Aboriginal 2.913,619
Land
Northern Territory
Seafood Council levy 41,310
Surveyors licences fees 15,858
Fees and Charges
receipted to AOTA Total 16,081,317
Income Administered for Rzii\;%né?
the Central Holding luSi
Authority exclusive
of GST
Fees and Regulatory
Services
Gaming licences fees 4,368,796
Liquor licences fees 619,895
Occup_atlonal, agents and 2.079.898
other licences fees
Racing licences fees 736,607
Tobacco licences fees 94,808
Mining remediation levy 4,450,000
Fines
Racmg, Ilquor and other 385.704
licensee fines
Royalties and Rent (Non
Aboriginal Land)
Petroleum and Mining 11,440,976
rents
Total 24,176,685




INTERNAL AUDITS

37. How many internal audits and financial investigations were conducted in the
period 1 July 2022 to 31 March 20237

Answer:
Three.

38. What were the terms of reference or focus for each investigation?

Answer:

Internal audit/investigation Terms of Reference or focus

Review of Community Benefit Fund Compliance with governance frameworks,
policy, procedures and financial management.

Value for Territory Audit Compliance with procurement rules and Buy
Local Plan

Review of Trade Support Scheme Compliance with program terms and conditions

39. Please provide details of any fraud, anomalies, breaches of financial legislation
or Northern Territory Government policy and procedures exposed by the audits
and financial investigations.

Answer:
Only minor issues of administrative nature were identified.

40. How many agencies have been referred to existing bodies eg Auditor-
General/Independent Commission Against Corruption (ICAC) and how many
have been resolved? Please detail the agency referred to, the date of referral
and the date resolved, including those with multiple referrals.

Answer
Agencies would not be privy to details of referrals to Independent Statutory Officers.
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BOARDS / ADVISORY BODIES

41. Please detail all boards and advisory bodies in your Agency in 2022/23, also
providing the following information:
a) The Terms of Reference, if changed from last year
b) The current members and when they were appointed
c) The total remuneration paid to each Board member during the 2022/23
financial year

d) The itemised total cost incurred by the Board during the 2022/23 financial
year.

42. The number of times the Board met during the period 1 July 2022 to 31 March
2023.

Boards / Advisory Bodies

Alice Springs Pastoral Industry Advisory Committee

Animal Welfare Advisory Committee

Barkly Research Advisory Committee

Barramundi Fishery Management Advisory Committee

Katherine Pastoral Industry Advisory Committee

NT Major Events Company Board

Recreational Fishing Advisory Committee

Veterinary Board
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Alice Springs Pastoral Industry Advisory Committee

41. (a) The Terms of Reference, if changed from last year:

No change to Terms of Reference.

41. (b) The current members and when they were appointed:

Name Appointed
Miss Sheri Fogarty 31 May 2018
Ms Sarah Cook 31 May 2018
Mr Angus Duguid Ongoing — ex-Officio

41. (c) The total remuneration paid to each Board member during the 2022/23
financial year:

The Assembly Members and Statutory Officers (Remuneration and Other Entitlements)

Act 2006 governs the setting of remuneration and other entitlements for members of

statutory bodies.

41. (d) The itemised total cost incurred by the Board during the 2022/23 financial
year:

Total cost: Nil

Meat and Livestock Australia provides $5,000/year to fund the committee. This covers
meeting costs, catering and some travel for producer members. The department does not
contribute any money to the running of the committee.

42. The number of times the Board met during the period 1 July 2022 to 31 March
2023:

One time.
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Animal Welfare Advisory Committee

41 (a) The Terms of Reference, if changed from last year:

No change to Terms of Reference.

41. (b) The current members and when they were appointed:

Name Appointed
Dr Stephen Cutter 16 June 1999
Mr Peter Phillips 7 July 2020
Dr Alexandra Hesford 31 May 2018
Mr Will Evans 28 May 2021
Professor Keith Christian 25 January 2011
Dr Brooke Rankmore 15 June 2017
Ms Kirsten Hay 28 May 2021

41. (c) The total remuneration paid to each Board member during the 2022/23
financial year:

The Assembly Members and Statutory Officers (Remuneration and Other Entitlements)

Act 2006 governs the setting of remuneration and other entitlements for members of

statutory bodies.

41. (d) The itemised total cost incurred by the Board during the 2022/23 financial
year:

Total cost: Nil.

42. The number of times the Board met during the period 1 July 2022 to 31 March
2023:

Nil.
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Barkly Research Advisory Committee

41. (a) The Terms of Reference, if changed from last year:
No change to Terms of Reference.

41. (b) The current members and when they were appointed:

Name Appointed

Mr Peter Balmain 10 June 2021
Ms Kelly Ennis 13 October 2021
Mr Steve Drury 13 October 2021
Mr Peter Raleigh 17 May 2018
Mr Michael Johnson 10 April 2013
Mr Matthew Barrett 10 June 2021
Ms Mary Vaughan 22 December 2020
Ms Katherine Warby 22 December 2020

41. (c) The total remuneration paid to each Board member during the 2022/23
financial year:

The Assembly Members and Statutory Officers (Remuneration and Other Entitlements)
Act 2006 governs the setting of remuneration and other entitlements for members of
statutory bodies.

41. (d) The itemised total cost incurred by the Board during the 2022/23 financial
year:

Total cost: Nil.

Meat and Livestock Australia provides $5,000/year to fund the committee. This covers
meeting costs, catering and some travel for producer members. The department does not
contribute any money to the running of the committee.

42. The number of times the Board met during the period 1 July 2022 to 31 March
2023:

One time.
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Barramundi Fishery Management Advisory Committee

41. (a) The Terms of Reference, if changed from last year:
No change to Terms of Reference.

41. (b) The current members and when they were appointed:

Name Appointed
Mr lan Cartwright 19 July 2021
Mr Brenton Cardona 1 March 2022
Mr Rob Fish 26 July 2022
Dr Rachel Groom 19 July 2021
Mr Daniel Keynes 1 March 2022
Mr Murray Knyvett 19 July 2021
Mr Peter Kyne 19 July 2021
Ms Tarun Richards 19 July 2021
Mr David Ciaravolo 19 July 2021

41. (c) The total remuneration paid to each Board member during the 2022/23
financial year:

The Assembly Members and Statutory Officers (Remuneration and Other Entitlements)
Act 2006 governs the setting of remuneration and other entitlements for members of
statutory bodies.

41. (d) The itemised total cost incurred by the Board during the 2022/23 financial
year:

Total cost: $ 4,400.

42. The number of times the Board met during the period 1 July 2022 to 31 March
2023:

One time.
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Katherine Pastoral Industry Advisory Committee

41. (a) The Terms of Reference, if changed from last year:

No change to Terms of Reference.

41. (b) The current members and when they were appointed:

Name Appointed
Ms Trudi Oxley 19 April 2021
Mr James Beale 19 April 2021
Mr Tim Schatz 25 November 2020
Dr Kieran McCosker 25 November 2020

41. (c) The total remuneration paid to each Board member during the 2022/23
financial year:

The Assembly Members and Statutory Officers (Remuneration and Other Entitlements)
Act 2006 governs the setting of remuneration and other entitlements for members of
statutory bodies.

41. (d) The itemised total cost incurred by the Board during the 2022/23 financial
year:

Total cost: Nil

Meat and Livestock Australia provides $5,000/year to fund the committee. This covers
meeting costs, catering and some travel for producer members. The department does not
contribute any money to the running of the committee.

42. The number of times the Board met during the period 1 July 2022 to 31 March
2023:

Three Times
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NT Major Events Company Board

41. (a) The Terms of Reference, if changed from last year:

No change to Terms of Reference.

41. (b) The current members and when they were appointed:

Name

Appointed

Ms Suzana Bishop

16 January 2023

Mr Michael Bridge

14 January 2013

Ms Penny Eckel

18 June 2020

Mr Alistair Feehan

14 November 2013

Mr Scott Lovett

14 November 2013

41. (c) The total remuneration paid to each Board member during the 2022/23
financial year:

The Assembly Members and Statutory Officers (Remuneration and Other Entitlements)
Act 2006 governs the setting of remuneration and other entitlements for members of

statutory bodies.

41. (d) The itemised total cost incurred by the Board during the 2022/23 financial

year:

Total cost: $87,311 paid by NTMEC.
42. The number of times the Board met during the period 1 July 2022 to 31 March

2023:

Three times.
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Recreational Fishing Advisory Committee

41. (a) The Terms of Reference, if changed from last year:
No change to Terms of Reference.

41. (b) The current members and when they were appointed:

Name Appointed
Mr Matt Barwick 7 April 2020
Mrs Julia Christensen 11 July 2022
Mr Braden Menzies 11 July 2022
Ms Roxsean Edwards 19 May 2016
Ms Samantha Wigg 8 June 2021
Mr Greg Ireland 8 June 2021
Ms Kristen Noble 8 June 2021
Mr Ronald Voukolos 11 July 2016
Mr Alex Julius 8 June 2021
Mr Warren De With 2013 — AFANT Representative
Mr Blane Simmonds 2022 — NTGFA Representative

41. (c) The total remuneration paid to each Board member during the 2022/23
financial year:

The Assembly Members and Statutory Officers (Remuneration and Other Entitlements)
Act 2006, governs the setting of remuneration and other entitlements for members of
statutory bodies.

41. (d) The itemised total cost incurred by the Board during the 2022/23 financial
year:

Total cost: $ 6,660

42. The number of times the Board met during the period 1 July 2022 to 31 March
2023:

One time.
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Veterinary Board of the NT

41. (a) The Terms of Reference, if changed from last year:
No change to Terms of Reference.

41. (b) The current members and when they were appointed:

Name Appointed
Dr Vidya Bhardwaj 11 November 2022
Dr lan Martin Gurry 24 May 2021
Dr Michelle Jeffrey 7 December 2022
Ms Marion Davey 1 June 2012
Dr Chelsea Jade Smart 24 May 2021

41. (c) The total remuneration paid to each Board member during the 2022/23
financial year:

The Assembly Members and Statutory Officers (Remuneration and Other Entitlements)
Act 2006 governs the setting of remuneration and other entitlements for members of
statutory bodies.

41. (d) The itemised total cost incurred by the Board during the 2022/23 financial
year:
Total cost: $809.

42. The number of times the Board met during the period 1 July 2022 to 31 March
2023:

Two times.

146



REVIEWS AND INQUIRIES

43. Details of all reviews and inquiries completed or commenced during the
2022/23 financial year, also providing the following information:

Please refer to consultancies. In addition:

a) The Terms of Reference

Answer:
Gateway Review of NT Electricity Market Reforms to make recommendations on:

e Relevant characteristics of and drivers for the NT electricity sector and principles for
appropriate electricity market arrangements and design

e The suitability or proposed market arrangements and design

e Opportunities to change or better tailor current reforms to improve fitness-for-
purpose.

b) The criteria for selection of all panel members

Answer:
Competitive tender

c) The composition, qualifications and state or territory of residence of the
persons undertaking the review/inquiry

Answer:
Bachelor of Commerce, Master of Business Administration. Western Australia.

d) The cost of the review/inquiry

Answer:
$117 998

e) How the information was/is accumulated to contribute to the review/inquiry

Answer:
Desktop review, meetings with stakeholders.

f) If completed, when, the outcome and whether the report has been tabled in
the Legislative Assembly

Answer:
Completed September 2022.

g) If not completed when this is expected

Answer:
Not applicable.
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WORKPLACE HEALTH AND SAFETY

44. Please provide the number, nature and cost of reportable safety issues for the
period 1 July 2022 to 31 March 2023.

Answer:
There was 52 reportable safety issues for the period 1 July 2022 to 31 March 2023.

Category \ Count
Vehicle Incidents / Other* 17
Slips, Trips and Falls 12

Being Hit by Objects®
Hitting Objects

Body Stress

Environmental Factors
Mental Factors

Chemicals and Substances

RWWwlh~loN

*other includes personal injury or illness
~includes animal related incidents e.g bite, kick etc.

45. Please detail the number of stress related matters and claims for the period 1
July 2022 to 31 March 2023.

Answer:
The number of new stress claims for the reporting period is five.
The number of total stress related claims at the end of the reporting period is nine.

REGIONAL OFFICES

46. Please detail expenditure on staff located in regional offices across the
Territory. Include the number of staff, their functions and outcomes achieved in
the 2022/23 financial year. What are the locations for which they are
responsible?

Answer:
Head Total Salary
Location Count Expenditure Functions
Mar 2023 (S)
e Provide dedicated workforce, small business and economic
development services across the Territory.
Nhulunbuy 6 655,052 e Undertake licensing and compliance activities for multiple

liquor, tobacco, and gambling services licensed under a
range of Acts.
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Location

Head
Count
Mar 2023

Total Salary
Expenditure

($)

Functions

Katherine

37

2,772,137

Provide dedicated workforce, small business and economic
development services across the Territory.

Provide specialist facilities, land and people to facilitate the
delivery of research, development and extension programs.

Undertake research, development and extension programs,
in partnership with industry, to secure sustainable and
profitable development.

Provide research, extension and diagnostic functions.

Effective chemical management and investigation of
residues in agricultural production.

Undertake licensing and compliance activities for multiple
liquor, tobacco, and gambling services licensed under a
range of Acts.

Tennant
Creek

615,578

Provide dedicated workforce, small business and economic
development services across the Territory.

Undertake research, development and extension programs,
in partnership with industry, to secure sustainable and
profitable development.

Provide research, extension and diagnostic functions.

Effective chemical management and investigation of
residues in agricultural production.

Undertake licensing and compliance activities for multiple
liquor, tobacco, and gambling services licensed under a
range of Acts.
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Location

Head
Count
Mar 2023

Total Salary
Expenditure

($)

Functions

Alice
Springs

65

5,503,919

Provide dedicated workforce, small business and economic
development services across the Territory.

Facilitate the development of new agribusinesses.

Provide specialist facilities, land and people to facilitate the
delivery of research, development and extension programs.

Provide primary industry research support.

Undertake research, development and extension programs,
in partnership with industry, to secure sustainable and
profitable development.

Provide research, extension and diagnostic functions.

Manage statutory industry reporting of exploration and
production, and provide access to reports and drill core
samples.

Effective chemical management and investigation of
residues in agricultural production.

Undertake licensing and compliance activities for multiple
liquor, tobacco, and gambling services licensed under a
range of Acts.

Promote and regulate responsible business conduct
through administration of a regulatory system that protects
consumer interests.

Advance development of the NT's mineral resources.

Promoting diverse and sustainable visitor experiences,
while actively working with local business and industry
partners to strengthen their capacity and capability.

Facilitate the growth, development and promotion of local
screen industries for the economic, social and cultural
benefit of the Northern Territory.

Total

115

9,546,686
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