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Question: Carbon Emissions: How much are they producing now (in kilowatt hours 
or tonne CO2) and agency’s individual strategies to reduce emissions and 
the time frame these reductions are by? 
 
Utilities Increases: The effect on the bottom line of individual agencies for 
the forward year for water, sewerage and electricity? 
 
Staffing: The number of graduates or apprentices started with department 
2007, 2008, 2009? How many of those graduates or apprentices are still 
with their original department? How many are still with NTG? 
 
Discipline: The number of reports of improper use of computers? How 
many reports resulted in disciplinary action? How many credit cards have 
been issued to departmental staff? How many transactions for personal 
items or services are outstanding? What disciplinary action has been taken 
for each outstanding incident? 
 
Public Events: List the public events, conferences, public forums that were 
sponsored by this department for the 2008-09 financial year and what are 
projected for the 2009-10 financial year. 
 
Advertising: How do you define ‘advertising’? What is the department’s 
budget for advertising? What is your advertising budget for the 2008-09 
reporting year? Please breakdown by each area of advertising (eg. 
newspaper (specify colour or B&W), radio, TV, community newsletters, 
consultants, printing? How much is year to date expenditure? Please 
breakdown as above? What advertising campaigns have been undertaken 
by the department in 2008-09? (specify if there are any regional specific 
campaigns). How many of these campaigns have been translated into a 
local dialect? For each campaign, who was contracted to write the material 
for print, visual, and audio platforms? For each campaign, who was 
contracted to do the art work for print, visual, audio platforms? Who has 
the printing contract? What plans are in place for TV advertising? Is the 
advertising material approved by the minister, the minister’s office or the 
Chief Executive? (or if none of the above – who is authorised to release 
advertising or promotional material). 

     



Answer: 
   

Answered On: 18/06/2009 
Answer: Minister's staff claim answers were tabled contemporaneously. Transcript 

reflects that. 
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