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LEGISLATIVE ASSEMBLY OF THE NORTHERN TERRITORY 
 
 

WRITTEN QUESTION 
 
Mr Higgins to the Minister for Housing and Community Development: 
 

Various Issues 
 

1. How many dwellings in the electorate of Daly are due to be upgraded or 

replaced under the Room to Breathe program? 

 

To date, eight homes in the Daly electorate have received works under the 

Room to Breathe program. For the period 2018-19 to 2022-23, 103 

dwellings in the Daly electorate are planned for delivery under the Room 

to Breathe program. Dwellings within the Daly region are currently at 

various stages of delivery and the total number to be delivered may change 

based on site investigations. 

 

It is anticipated that under the HomeBuild NT program Nineteen new 

homes are programmed to be built or underway during 2018-19, subject to 

serviced land availability.  

 

2. Does the department have a strategic housing plan for remote and rural 

housing? If not, why not? 

 

The Department of Housing and Community Development continues the 

refinement of a Needs Analysis Prioritisation Framework which is an 

innovative approach in delivering the HomeBuild NT and Room to Breathe 

programs. The key data source in the framework is the housing demand 

modelling tool developed by the Department which enables program 

allocation based on a community’s level of housing need over a 

determined period of time. The demand modelling ensures that decisions 



 
 

on where new houses and additional bedrooms are built is based on robust 

data and overcrowding requirements. This approach ensures that new 

houses are not arbitrarily allocated to communities as was the case with 

previous programs. Once fully developed, the frameworks will enable the 

Department to measure social outcomes that should result from targeted 

housing investment. 

 

Rural housing is captured within the urban public housing five year 

strategy.  The primary aim of this strategy is to refresh public housing stock 

by reducing the average age of the dwellings. Additionally, urban public 

houses, including rural housing, are subject to strategic asset assessment 

recommendations where the asset is assessed against specific criteria, 

including amenity and accessibility for tenants, asset condition and 

maintenance costs.   

 

3. On the KPIs in BP3, noting that the 2018/2019 assumption for Aboriginal 

interpreting hours provided by qualified interpreters is 55 per cent, what 

are you doing to improve and support the Aboriginal Interpreters Service? 

 

The Aboriginal Interpreter Service is one of the largest employers of 

Aboriginal people in Australia, with 234 registered interpreters to deliver its 

service across the Northern Territory, including 123 qualified interpreters 

including nationally accredited interpreters (accredited through the 

National Accreditation Authority for Translators and Interpreters) and those 

holding a Diploma of Interpreting. 

 

In 2016-17, there were 51 per cent of interpreting assignments completed 

by these qualified interpreters.  In 2017-18, this will increase to 57 per cent 

completion by qualified interpreters through increased focus on 

employment of these qualified interpreters. 

 



 
 

There were more than 120 training events for interpreters during 2017-18, 

including inductions, shadowing, legal training, health training, and  

pre-accreditation professional development. 

 

4. From answers to the Global Questions, $8.5M was approved for Councils 

accessing the Indigenous Jobs Development funding but only $4.2M was 

actually used. Could you please detail why? 

 

The Indigenous Jobs Development funding is paid to councils on a 

quarterly basis. Payments are made retrospectively after councils have 

submitted their employment and expenditure details for the quarter. 

Following the receipt of the quarterly reports, grant payments are made as 

follows: 

 Q1 – October; 

 Q2 – January; 

 Q3 – April; and  

 Q4 – late June.  

Actuals as at 31 March 2018 totalled $4.25 million, with the remaining  

50 per cent paid in April and June 2018. As at 30 June 2018, the full value 

of the grant was paid to councils. 

 

5. What is the definition of urban, rural and remote in your agency for staff 

and clients? Is it the same?  If not, what is the difference? 

 

The Department of Housing and Community Development only refers to 

urban and remote; as stated above, rural falls under the terminology of 

Urban for the purpose of agency, staff and clients 

 



 
 

The definition of urban is where the work is performed in a town or city. 

Remote is where the duties are performed in an Aboriginal community or 

homeland. These definitions are the same for both staff and clients.  

 

6. From answers to the Global Questions, you spent more than $130,000 on 

advertising and marketing to promote the $1.1M Remote Housing 

Investment Package.  What was the aim of that promotion? Please provide 

a sample of the advertising and marketing materials produced by this 

allocation. 

 

Key messaging included: 

 We are working with communities in the Territory to develop a 

customised housing approach to suit their needs. 

 This program is about investing $1.1 billion in remote Territory housing 

over the next 10 years, but it is also about much more than building 

houses. 

 It is not just about building homes, it is about changing lives, building 

capacity, local jobs and giving local decision making back to 

communities. 

 We want to do this effectively, work with Territorians at every step and 

give this investment the best chance of having a profound effect on the 

lives of Territorians living in remote communities. 

 We have a robust plan to ensure that this project achieves what it sets 

out to. 

 

It is also important to distinguish this program and what it aims to deliver, 

from previous housing programs, to help create a point of difference and 

interest within communities, so people will engage, and participate. A 

brand was developed for the program including the name ‘Our 

Communities. Our Future. Our Homes.’ It is used on all materials relevant 

to this program.  



 
 

 

Through the production of video advertorials, filmed throughout the  

Northern Territory, Territorians living in communities can see there is 

progress in the communities. Radio, print and Facebook posts are also 

used to reinforce the key messages. 

 

 The following are examples of communication materials used: 

 Website: ourfuture.nt.gov.au 

 

 
 Advertorials/TVC, print and radio advertisements in language and fact 

sheets are available on the ‘Our Community. Our Future. Our Homes’ 

website: https://ourfuture.nt.gov.au/home/resources 

 

 

 Print ads are also below: 

https://ourfuture.nt.gov.au/home
https://ourfuture.nt.gov.au/home/resources


 
 

 

 
 

 Our Community. Our Future. Our Homes bulletin and snapshots: 

https://ourfuture.nt.gov.au/home/progress  

 

 Brand: 

 
 

https://ourfuture.nt.gov.au/home/progress


 
 

 Signage - Coreflutes and Mesh banner for fencing of properties 

receiving work: 

 

 
Coreflute 
 

 

 

Mesh 

Pull up Banners: 



 
 

 
 

Facebook posts:  

 



 
 

 

 

 

 



 
 

 

 

 



 
 

 
 

 

  

 

 



 
 

 

 

 

 

 

 

 

 

 



 
 

 

 

 

 

 

 



 
 

 

 

 

 



 
 

 

 



 
 

 

 

7. From answers to the Global Questions, one of your officers travelled to 

China for the ANZSOG China Reciprocal Program from 8 to 24 September 

last year. The total travel cost was $718 according to your answers.  Was 

the officer’s travel and accommodation supplemented by any commercial 

interests? 

 

The officer’s travel and accommodation was not supplemented by any 

commercial interests.  In addition to the $718 incurred in travel 

expenditure, the Department of Housing and Community Development 

contributed a participation fee of $12,045 for this program that was 

classified as study expenditure in the ledger rather than travel expenditure. 

 

 

 


